
print / digital / events / social / custom content

Connect with our audience

A division of IBJ Media

MEDIA GUIDE2024



INDIANAPOLIS | JULY 14, 2023

BUSINESS JOURNAL
CENTRAL INDIANA’S BUSINESS AUTHORITY

Debt déjà vu
Will the resumption of student loan 
payments lead to economic woes?

3A  |
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Riverview
optimistic
despite
red ink
Health system’s CEO 
anticipates growth

Funding challenges await new leaders at arts groups
By Dave Lindquist | dlindquist@ibj.com

Focus  |
Worker shortage?
Building boom tightens the 
construction labor market.

By John Russell
jrussell@ibj.com

It’s turnaround time at Riverview 
Health, the small, 114-year-old hospi-
tal system owned by Hamilton County, 
which is trying to deal with a flood of red 
ink and competition from larger health 
care systems.

Riverview Health, based at its flagship 
hospital overlooking the White River in 
Noblesville, has posted operating losses 
totaling more than $75  million over the 
past three years as expenses have grown 
faster than revenue during the pandemic.

It’s an unusual feeling for the health 
system, which for decades operated as 
the sole major health care provider in 
Hamilton County and stayed comfortably 
in the black, year after year.

any donors who support Indianapolis arts organizations 
are asking the same question during a time of significant 
turnover in leadership: “Are things going to change?”

“No, but also yes,” is an appropriate answer, according to Kathryn 
Haigh, the new CEO of the Eiteljorg Museum of American Indians 
and Western Art. The Eiteljorg is one of nine high-profile area arts 
organizations that are making changes or have made changes at the 
top since October 2021.

Haigh succeeded John Vanausdall, who retired in June after more 
than 26 years at the museum. Signature Eiteljorg events such as 
the Quest for the West art show and Indian Market & Festival will 
remain as fixtures on the museum’s calendar, Haigh said.

“There are so many great foundational programs that John and the 
team here have built that will not go away,” said Haigh, previously 
chief operating officer at Newfields, another of the arts organizations 
that hired a new CEO during the past two years. “We’re quick to 
assure people that those won’t change, but they may evolve a little bit.”

Such assurances can matter to the organizations’ regular donors, 
who have often bought into a previous leader’s vision. But change 

See RIVERVIEW page 28A

Pursuing patrons

Kathryn Haigh, new CEO of the Eiteljorg Museum 
of American Indians and Western Art, says event 
staples like the Indian Market & Festival, at top, 
will continue. (Indiana Market photo courtesy of the 
Eiteljorg Museum; Haigh photo by Eric Learned/IBJ) 

M

See ARTS FUNDERS page 26A

Indianapolis Business Journal has been your top source 
for business news for 44 years.  

Whether you’re already an IBJ Media loyalist, or a 
trusted next-generation leader in the central Indiana 
business community, we want to make you aware of the 
full spectrum of targeted, B2B advertising opportunities 
available to extend your brand’s scope and recognition, 
and reach the decision makers who authorize purchases 
for their organizations.

IBJ takes an active and interactive role in the lives of 
business professionals. This stance allows us to tap into 
the ever-evolving, ever-multitasking leaders of today’s 
organizations at multiple times, in various locations.

Contact 317 634 6200
advertise@ibj.com
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Focus
Central Indiana’s housing market 
is showing signs that it’s stabilizing, 
despite higher interest rates.

15A  |
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Kyle Marsh, a veteran, took a job at 
Hamilton County-based seedmaker 
Beck’s Hybrids. (IBJ photo/Eric Learned)

State tourism
agency adds 
labor needs
to its mission
By Peter Blanchard
pblanchard@ibj.com

A partnership between a state agency 
known best for tourism and a not-for-
profit veterans organization brought more 
than 400 veterans to Indiana to work in 
civilian jobs last year.

Kyle Marsh was one of them.
The Pendleton native left Indiana in 

1995 to enter the U.S. Military Academy 
at West Point, where he played baseball 
and thrived in the disciplined, regi-
mented lifestyle of the armed forces. His 
military career took him around the 
world, but by the end of his tenure, he 
found himself back at West Point without 
a clear career path.

“The only life I ever knew was the 
Army,” Marsh said.

By John Russell
jrussell@ibj.com

In the 20 years since BioCrossroads 
formed to promote Indiana’s life sciences 
industry, the organization has assisted 

more than 500 startup companies, raised 
more than $600 million of market capital 
and helped attract of thousands of jobs.

And these days, BioCrossroads is tak-
ing a bit of a victory lap. Its website—
full of flashing colors and high-energy 

music—points out it has been a player in 
“discovering, innovating, investing, shap-
ing and driving” Indiana’s life science 
industry since 2002.

“Putting the state on the map for its life 
sciences strengths,” the not-for-profit’s 
website says, indicating that the sector 
has represented 24% of all new jobs in 

Indiana during the past two decades.
Yet challenges remain.
Patricia Martin, the group’s presi-

dent and CEO since 2019, last month 
announced she would step down in 
April to examine opportunities in the 
private sector and urged industry leaders 

very March, the NCAA men’s bas-
ketball tournament puts the staff of 

Homefield Apparel on high alert.
The Indianapolis company specializes 

in selling vintage-themed T-shirts to fans 
of 150 universities, and surprising sto-
rylines have become a sure thing in the 

68-team NCAA tournament.
“There’s always somebody who makes a 

tournament run,” said Connor Hitchcock, 
who founded Homefield Apparel with his 
wife, Christa Hitchcock, in 2018.

Last year’s Cinderella team, No. 15 
seed St. Peter’s University, became a 

See DESTINATION page 33A

See BIOCROSSROADS page 28A

BioCrossroads girds for new challenges
Life sciences promoter to reevaluate its role

Fans, forever
College-focused Homefield Apparel receives 

investments from IU Angel Network
By Dave Lindquist | dlindquist@ibj.com

made-to-order winner for Homefield. 
The school of 3,000 students matched 
Homefield’s expertise of working with 
colleges of all sizes. And St. Peter’s 
quirky team nickname of Peacocks felt 
right in line with perpetual Homefield 
favorites such as the Anteaters of UC 
Irvine and the Fightin’ Blue Hens of 
the University of Delaware.

As opening weekend of the 2022 

See HOMEFIELD page 32A

E

Connor Hitchcock launched 
Homefield Apparel with his wife in 

2018. It now has 40 employees. 
(IBJ photo/Eric Learned)
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Side trips to try 
while visiting 
Indianapolis.

4C

Lucas Oil Stadium 
will be transformed 
into a natatorium 

next summer.  
Here's how.

6C

2024 will be  
jam-packed 

with events and 
conventions.

18C
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OF THE YEAR | 2023

INDIANAPOLIS  BUSINESS JOURNAL TECHPOINT

PRESENTING SPONSOR

Featuring top honorees Jenny Sissom, Roger Deetz, 
Carl Ceresoli and Genevie Jones

PRESENTED BY TECHPOINT

ALSO INSIDE

OF THE YEAR | 2023

INDIANAPOLIS  BUSINESS JOURNAL TECHPOINT

INDIANAPOLIS BUSINESS JOURNAL 2023 FASTEST-GROWING COMPANIES

SECTION C  |  MAY 12, 2023

SPEEDING  
AHEAD

Logistics firm says its holistic, strategic 
approach is fueling big growth. 5C

PLUS: 

Execs 
predict 
where the 
economy is 
going. 3C

PRESENTED BY:

1 Linkage Logistics Inc. 2 Authenticx 3 US Hydrovac Inc. 4 Proteus Discovery Group 5 Process Alliance LLC
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Team approach to care gave Markeeta Morrow 
comfort and healing.
Screening protocols overlook personal risk factors.
Calendar of October breast cancer events.

 25A  | 
 

28A  | 
29A  | 

 

Business Cares: Breast Cancer Awareness, 25A–31A

BUSINESS JOURNAL
INDIANAPOLIS | SEPTEMBER 30, 2022

CENTRAL INDIANA’S BUSINESS AUTHORITY IBJ.com

An Advertising Supplement to 
Indianapolis Business Journal

New leaders usher 
in a new era for 

Indy arts. | PAGE 3
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2023–24  
Arts &  
Entertainment 
Preview

A promotional supplement to 
Indianapolis Business Journal

BioFutures
I N D I A N A  •  2 0 2 3

The official magazine of the Indiana Health Industry Forum

3D Printing Brings Biotech to Life
Indiana life sciences community embracing 3D's potential

Antimicrobial Resistance
Preparing for the next pandemic

Holistic HR
Cook Medical  
takes lead in  
talent attraction

20
SECTION C | AUGUST 11, 2023
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Find out why taking your blood pressure at home is 
usually best.
That flutter in your heart might be more than love.
Two simple steps to hands-on CPR.  

25A  | 
 

28A  | 
29A  |

Business Cares: Heart Health, 25A-29A

DATE, 2018 | INDIANAPOLIS BUSINESS JOURNAL |  1A

IBJ Classifieds
Next Issue, March 9 – Closing March 6, noon – Call 317-472-5237 or email jharris@ibj.com

LUXURY HOMESCAREER OPPORTUNITIES

BUSINESS JOURNAL
INDIANAPOLIS | JULY 7, 2023
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Demographics will fuel DEI's future. 
Equity starts with literacy.
DEI isn't complete without accessibility.

 29A  | 
30A  | 
31A  | 

 

Business Cares: Diversity, Equity & Inclusion, 29A-35A

Find these features and others in our 6th annual Diversity,  
Equity & Inclusion section.

IBJ.com
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than dental.
Delta Dental is more than a great dental benefits company. 

We’re excited to now offer vision benefits, exclusive to 

Delta Dental groups.

In addition to providing great benefit plans, we’re 

committed to Indiana communities—our purpose is to 

build healthy, smart, vibrant communities for all.

We engage communities in inclusive economic growth, 

and support initiatives that attract and retain talent and 

grow local businesses. Thank you for your partnership in 

making our cities and neighborhoods better places to live.

Delta Dental of Indiana

www.vibrantcommunities.com
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CSR 101, an overview.
Go the extra mile with Conscious Capitalism.
Everything you need to know about ESG.

 29A  | 
31A  | 

32A–34A  | 
 

Business Cares: Corporate Social Responsibility, 29A–34A

BUSINESS JOURNAL
INDIANAPOLIS | NOVEMBER 18, 2022

CENTRAL INDIANA’S BUSINESS AUTHORITY IBJ.com

Corporate Social Responsibility, or CSR, goes beyond philanthropy. It directly 
involves companies in causes and the community for the benefit of all. 
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COMPANY POLICY INFLUENCE
58% �banking & financial services

33% legal services

29% corporate giving

45% employee benefits

34% �tech equipment & services

42% health insurance

27% P & C insurance

45% real estate/site location

32% acquisitions & mergers

29% corporate wellness

34% �education/tuition reimbursement

39% �document management services

64% �marketing and sales

40% diversity, equity and inclusion

EMPLOYEE BENEFITS
37% plan to add or review 

14% review for change in Q1 

17% review for change in Q2

36% review for change in Q3

43% implement change in Q4 

COMPANY EXPANSION
34% will seek new or enlarged space within the next two years

21% �will need office space

Average space needed 16,200 sf. or more

For 44 years, IBJ has been central Indiana’s trusted 
source for local business news. Our audience 
relies on our content via a full spectrum of print 
and digital products and events.

ANNUAL SALES & 
REVENUE OF FIRMS

9%

15%

19%
22%

28%

$1 billion 
or more

$100 million to  
$999 million

$10 million to  
$99.9 million

$1 million to  
$9.9 million

under  
$1 million

NUMBER OF  
EMPLOYEES

34%
less than 10

21%
10 to 99

21%
100 to 999

15%
1,000 or more

85%
96%

have purchasing/specifying  
authority for products and services

consider IBJ a primary source 
and one of their most important 
sources for local business news

88%

46 minutes
average time 
spent reading IBJ

SUBSCRIBER PROFILE

97%
Live in Indiana Live in Central Indiana

Survey August 2023
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HOUSEHOLD DECISION MAKERS
$213,000 average individual income
$280,000 average household income 
$2,590,000 average household net worth 
42% have millionaire status

TOTAL VALUE INVESTMENTS AND BANKING SERVICES
14% $249,999 or less
25% $499,999 – $999,999
21% $1 million – $1.9 million
29% $2 million or more

TYPE OF RESIDENCE
88% own their primary residence
$520,000 average value of residence 
22% plan to buy or sell real estate within the next 24 months
49% plan to renovate or remodel

AUTOMOTIVE
44% plan to purchase or lease a vehicle within the next 24 months

LIFESTYLE
73% plan to purchase tickets to cultural events
67% plan to purchase tickets to sporting events
62% plan to buy gift certificates
53% plan to buy workout packages
18% plan to purchase fine jewelry
96% dine out 3 to 9 times per week

FAMILY
88% responsible for financial decisions
40% responsible for elder care decisions
27% plan to purchase legal services

EDUCATION
93% college graduate
35% Master’s/JD/Doctorate 

GENDER AND AGE
68% male
30% female 
Average age is 58 years

IBJ empowers central Indiana’s business professionals by giving 
them local business news when and where they need it. This 
enables us to tap into a highly sought after demographic that 
influences many purchases at home and work.

BUSINESS  
DECISION 
MAKERS 55%

top 
management

6%
other

22%
professional/ 

technical

17%
middle 

management

Responsive 
Readership 
Advertising

visited an 
advertiser's 
website

have saved 
an ad for 
reference

researched 
a product or 
service online

40%
23%
39%

55%
22%

are in top 
management

are 
business 
owners

BUSINESS PROFILE

Survey August 2023
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2024 CALENDAR & DEADLINES

Issue 
Date Focus | Special Section Top 25 Lists Special Features

Reserve 
Space 

 Artwork Deadline

Focus ROP
1/5   12/28 1/2

1/12 Education Technical Education Programs 1/4 1/8 1/9

1/19 Million Dollar Givers Financial Planning Firms;
Biggest Gifts

  1/11 1/15 1/16

1/26 Big Deals Mergers & Acquisitions; Commercial Real 
Estate Deals; Top Performing Stocks

  1/18 1/22 1/23

2/2 Health Care Physical Therapy/Sports Medicine Clinics 1/25 1/29 1/30

Heart Health Business Cares 
Cover & Section**

1/17 1/24

2/9 Banking & Finance SBA Lenders; SBA Loans 2/1 2/5 2/6

2/16 Hospitality/Meetings/Events Upscale Hotels; Retail Florists   2/8 2/12 2/13

2/23 Technology (Event follow-up) VC Deals 2/15 2/19 2/20

3/1 Construction/Design/
Engineering

Top 50 Construction Projects; 
Construction Contractors

2/22 2/26 2/27

Health Care Heroes 1/31 2/15

3/8 Employee Benefits Employee Benefit Services Firms 2/29 3/4 3/5
3/15 Commercial Real Estate Multifamily Property Management Firms 3/7 3/11 3/12

BioFutures Magazine** 1/29 2/14

3/22 Residential Real Estate Residential Real Estate Agencies;  
Most Difficult Golf Courses

  3/14 3/18 3/19

3/29 Energy & Environment Environmental Consultants 3/21 3/25 3/26

4/5 Advanced Manufacturing Manufacturers 3/28 4/1 4/2

4/12 Hospitality/Meetings/Events Independent Caterers   4/4 4/8 4/9

Forty Under 40 3/13 3/28 
cover ads 3/21

4/19 Commercial Real Estate Commercial Real Estate Developers; 
Commercial Property Management Firms

4/11 4/15 4/16

4/26 Banking & Finance Banks 4/18 4/22 4/23

5/3 Life Sciences (Event follow-up)  Medical Device & Product Manufacturers 4/25 4/29 4/30

5/10 Agriculture Commercial Printers 5/2 5/7

5/17 Construction/Design/Engineering Engineering Firms   5/9 5/13 5/14

Fast 25 4/17 5/2

5/24 Education (Event follow-up) Graduate Business Programs; Private 
Secondary Schools; Private Primary Schools

5/16 5/20 5/21

5/31 Innovation Issue 5/22* 5/24* 5/28

6/7 Health Care Hospitals 5/30 6/3 6/4

Swimming Trials magazine 4/10 5/2

Leadership in Law 5/2 5/16

6/14 Corporate 100 Indiana Public Companies; Indiana Private 
Companies; Highest Paid Executives

6/6 6/10 6/11

6/21 Entrepreneurship/Small Business 
(Event follow-up)

Advertising, Marketing and PR Firms 6/13 6/17 6/18

6/28 Talent & Workforce 6/20 6/24 6/25

 *Early Deadlines   
 **Promotional publications published in conjunction with outside agencies
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CALENDAR & DEADLINES 2024
Issue 
Date Focus | Special Section Top 25 Lists Special Features

Reserve 
Space 

Artwork Deadline

Focus ROP
7/5 Diversity in Business Minority-Owned Businesses;  

Indiana Employers 
6/26* 6/27* 6/28*

Diversity, Equity & Inclusion 
Business Cares Cover & Section**

6/19 6/26

7/12 Construction/Design/Engineering Architectural Firms   7/3* 7/8 7/9

7/19 Hospitality/Meetings/Events Motorsports Companies; Gambling Facilities   7/10* 7/11* 7/11*

Indiana 250 5/29* 6/3*

7/26 Banking & Finance Credit Unions; Directors’ Fees  
of Public Companies

  7/18 7/22 7/23

8/2 Talent & Workforce Indianapolis Public Companies;  
Indianapolis Private Companies

7/25 7/29 7/30

8/9 Supply Chain & Logistics Industrial Parks 8/1 8/5 8/6

8/16 Education Online Degree Programs; Performing Arts 
Organizations

8/8 8/12 8/13

A&E Preview 7/24 7/31

20 in their Twenties 7/17 8/1

8/23 Business of Law Not-For-Profits; Law Firms 8/15 8/19 8/20

8/30 Aviation & Aerospace 8/22 8/26 8/27

9/6 Commercial Real Estate  
(Event follow-up)

Downtown Office Complexes; North 
Meridian Office Complexes 
Commercial Real Estate Brokerages

8/29 8/30* 9/3

9/13 Employee Benefits Independent Insurance Agencies/Brokerages 9/5 9/9 9/10
Tech Exec of the Year 8/14 8/29

9/20 Technology/Cybersecurity IT Consulting Firms 9/12 9/16 9/17

9/27 Residential Real Estate Custom Home Builders; Home Builders
Largest Hotels; Most Popular  
Indianapolis Area Attractions

9/19 9/23 9/24
Meeting & Event  
Planning Guide

9/4 9/12

10/4 Health Care & Benefits 
(Event follow-up)

9/26 9/30 10/1

Breast Cancer Business Cares 
Cover & Section**

9/18 9/25

10/11 Construction/Design/
Engineering

Electrical Contractors; Office Furniture 
Dealers

  10/3 10/7 10/8

Diversity in Law 9/9 9/23

 10/18 Banking & Finance Accounting Firms; Investment Brokerages 10/10 10/14 10/15
10/25 Research & Discovery Life Sciences & Pharmaceutical Companies; 

VC & Private Equity Firms
  10/17 10/21 10/22

Women of Influence 9/25 10/10

Hoosier Holiday Gift Guide** 10/2 10/7
11/1 Hospitality/Meetings/Events Meeting Facilities 10/24 10/28 10/29

11/8 Education Colleges & Universities;  
Employment Agencies

  10/31 11/4 11/5

11/15 Health Care Physician Group Practices 11/7 11/11 11/12
2025 Giving Guide** 9/18 9/27
Corporate Social Responsibility 
Business Cares Cover & 
Section**

10/30 11/6

11/22 Entrepreneurship/Small Business Women-Owned Businesses   11/14 11/18 11/19
11/29 Commercial Real Estate Office Complexes 11/20* 11/21* 11/22*

12/6 Legislative Preview 2025 11/27* 12/2 12/3
CFO of the Year 10/30 11/14

12/13       12/5 12/10
12/20               12/12 12/13

12/27 12/16* 12/17*
The Book/Year in Review 10/23 11/4

 *Early Deadlines   
 **Promotional publications published in conjunction with outside agencies
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TITLE SPONSORSHIP: $25,000 NET
• Logo inclusion on event website
• Logo inclusion on event invitations and advertisements
• Stage presence and welcome remarks at the event (2 minute)
• 6 tickets to the reception
• Logo inclusion in AV display at event
• Logo inclusion on signage at the event
• Verbal recognition by publisher/editor during the event
• Marketing collateral piece
• Two-page spread advertisement in Indiana 250 (or two single 

full-pages)
• Company-mention in post-event coverage on Inside INdiana 

Business with Gerry Dick feature on Indiana 250 and/or online
• 25 extra copies of Indiana 250
• First right to renew for the following year (valid for 90 days  

post event)

PREMIER SPONSORSHIP: $15,000 NET
• Logo inclusion on event website
• Logo inclusion on event invitations and advertisements
• 4 tickets to the reception
• Logo inclusion in AV display at event
• Logo inclusion on signage at the event
• Verbal recognition by publisher/editor during the event
• Marketing collateral piece
• Full page advertisement in Indiana 250 
• Company-mention in post-event coverage in Indiana 250 

and/or online
• 10 extra copies of Indiana 250

BAR SPONSORSHIP: $7,500 NET
• 2 tickets to the reception
• Logo inclusion on the bar display and signage
• Logo inclusion on one piece of collateral (i.e. napkins)
• Verbal recognition by the publisher/editor during the event
• Half-page advertisement in Indiana 250
• 5 extra copies of Indiana 250

Indiana 250 provides a close-up look at the people currently making an impact in Indiana. 
Nominated by fellow Hoosiers with final selections by IBJ Media editors and staff, Indiana 
250 highlights the best of Indiana in public and private business as well as not-for-profit, 
philanthropic, government, and economic development sectors.
Align yourself with 250 leaders spanning many industries, including:

EVENT DATE 
July 17, 2024

PUBLICATION DATE
July 19, 2024

SPACE RESERVATION
Deadline: May 29, 2024

AD ARTWORK DEADLINE
June 5, 2024 

MECHANICALS (W X H)
2 Page Spread		  17” x 11.125” 

(Bleed)

2 Page Spread		  16" x 10.125" 
(Live Area)

Full Page		  8.625” x 11.125” 
(Bleed)

Full Page		  7.25” x 10.125” 
(Live Area)

1/2 Page H		  7.25” x 4.75”

SUBMITTING FILES 
https://www.ibj.com/submit-advertising

TYPE REQUIREMENTS 
• Fine lines and serifs may not print
• Min. size for solid type: 7 pt
• Min. type size reverse from black: 10 pt
• Min. type size reverse from color: 12 pt

FILE REQUIREMENTS 
• We accept press ready, high-resolution 	
   PDF files

• PDFs from InDesign, Illustrator  
   or Photoshop accepted

IMAGE AND COLOR  
REQUIREMENTS
• Resolution: 300 dpi placed at 100%

• Color: Must be process CMYK

• Black must be 0/0/0/100

• Ink Densities: Must not exceed 220%

2023 | Section B

INDIANA250
The most in� uential business leaders in Indiana

INDIANA
250

 |  The m
ost in� uential business leaders in Indiana

IBJ M
EDIA

2023  |  SECTION B

• Health Care and Life Sciences
• Energy and Agriculture
• Hospitality, Restaurants, Entertainment
• Financial Services, including Banking, 

Venture Capital, Accounting and Insurance
• Technology and Media
• Manufacturing, Logistics and Transportation

• Real Estate, including Retail, Construction, 
Architecture and Design

• Law
• Education, Not-For-Profits and Arts
• Philanthropy, Government and  

Civic Leadership

POLYBAG SPONSORSHIP:  
$9,750 NET (Run of 11,000)
• 8.5" x 5.5" sticker on polybag 

(Sticker to be supplied by 
advertiser.)

INSERT SPONSORSHIP:  
$3,050 NET (Run of 11,000)
• Max. 8.5" x 11" (Insert to be supplied 

by advertiser.)

INDIANA 250

Do not submit ads with crop marks.
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Sponsored by:

Indianapolis B
usiness Journal | The Book 20

23

2023

THE

BOOK
lists • top stories 
newsmakers • honoreesMore  

than dental.
Delta Dental is more than a great dental benefits company. 

We’re excited to now offer vision benefits, exclusive to 

Delta Dental groups.

In addition to providing great benefit plans, we’re 

committed to Indiana communities—our purpose is to 

build healthy, smart, vibrant communities for all.

We engage communities in inclusive economic growth, 

and support initiatives that attract and retain talent and 

grow local businesses. Thank you for your partnership in 

making our cities and neighborhoods better places to live.

Delta Dental of Indiana

www.vibrantcommunities.com

COVER PRESENTING SPONSORSHIP: $15,000 NET
• Logo on front cover
• Two-page (dual side), 4-color tab on one of the category sections
• Logo on Section Index page
• Mention in the Publisher’s Note
• Additional full page, 4-color ad in The Book
• Half page, 500-word sponsor column
• Logo in all print promotions
• Logo on all digital promotions
• Logo placement on landing page on IBJ.com
• Bold listing on Advertiser’s Index page
• “Sponsored By” recognition on Category Table of Contents page
• 200,000 impressions – run of site ads on IBJ.com
• One free download (Excel format)
• 50 copies of The Book
• Exclusive of industry

INDUSTRY TAB SPONSORSHIP: $9,500 NET
• Two-page (dual side), 4-color tab on one of the category sections
• Logo on Section Index page
• Half page, 4-color ad in The Book
• Quarter page, 250-word sponsor column
• Bold listing on Advertiser’s Index page
• “Sponsored By” recognition on Category Table of Contents page
• 100,000 impressions – run of site ads on IBJ.com
• One free download (Excel format)
• 25 copies of The Book

The Book/Year in Review is an annual compilation of the weekly Top 25 Lists featured in IBJ. 
Included will be a year-end review of top stories, newsmakers, and award honorees from  
IBJ events. 
• The single most comprehensive resource publication on Indiana businesses.
• �Reach Indianapolis executives where they work, all year long, with a single integrated ad buy.
• One of IBJ’s most popular issues of the year.
• Choose ad adjacencies that align with your business and target market.
• Includes additional brand exposure on IBJ.com.

PUBLICATION DATE
December 27, 2024

SPACE RESERVATION
Deadline: October 30, 2024

AD ARTWORK DEADLINE
November 11, 2024 

Rate Card #46 / Effective 1/1/24

PREMIUM POSITIONS (BASED ON AVAILABILITY)
Back Cover	 $8,543
Inside Front	 $7,013
Inside Back	 $6,445

LIST ADJACENCY OPPORTUNITIES
Full Page                             $6,650
Half Page V and H 	   $4,902
1/4 Square	 $3,755

MECHANICALS (W X H)
Full Page (Live)		 7” x 10.125” 
Full Page (Bleed)		8.625” x 11.125”
1/2 Page		 7” x 4.5”
1/4 Page		 3.375” x 4.5”
Tab  (Live)		 7” x 10.125” 
Tab (Bleed)		 8.625” x 11.125”
Do not submit ads with crop marks.

SUBMITTING FILES 
https://www.ibj.com/submit-advertising

TYPE REQUIREMENTS 
• Fine lines and serifs may not print
• Min. size for solid type: 7 pt
• Min. type size reverse from black: 10 pt
• Min. type size reverse from color: 12 pt

FILE REQUIREMENTS 
• We accept press ready, high-resolution 	
   PDF files

• PDFs from InDesign, Illustrator  
   or Photoshop accepted

IMAGE AND COLOR  
REQUIREMENTS
• Resolution: 300 dpi placed at 100%

• Color: Must be process CMYK

• Black must be 0/0/0/100

• Ink Densities: Must not exceed 220%

Smart 
Advertising 
Investment:

83%of readers keep 
The Book/Year 
in Review for a 
month or more

THE BOOK / YEAR IN REVIEW
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Paid circulation is a big reason why your advertising 
works in IBJ. 

AUDITED CIRCULATION FIGURES—SUBSCRIPTIONS
Print & Digital	 10,681 
Digital Only	 4,036
Total Average Paid	 14,514
Total Average Non-Paid	 171

TOTAL AVERAGE CIRCULATION	 14,685
(Publisher’s statement September 2023)

READERSHIP	
Subscriber	 1
Pass-Along Readers	 2

TOTAL PRINT READERSHIP	 32,043

PUBLICATION VALUE
Year after year, the percentage of our paid subscribers 
who renew exceeds industry standards.

96% consider IBJ a primary source and one of their most 
important sources for local business news.

32,043

267,000

84,103

46 min.

PRINT READERS

UNIQUE VISITORS

UNDUPLICATED SUBSCRIBERS

SPENT READING IBJ WEEKLY

Indianapolis Business Journal

IBJ.com

eNews

Average Time

PAID CIRCULATION



         Indianapolis Business Journal / www.ibj.com / 317 634 6200       11

RATES PER INSERTION
Frequency rates are earned with  
pre-planned number of insertions over 12 months.

PLACEMENT	               1-12X	    13-25X        26-51X	      52X
Center Spread	 $14,879	 $12,189	 $11,390	 $10,011

3/4 Page Center Spread	 $14,107	 $11,561	 $10,817	 $9,345

Jr. Center Spread	 $12,514	 $10,265	 $9,604	 $8,093

Back Cover	 $10,216	 $8,396	 $7,862	 $6,644

Full Page	 $8,281	 $6,826	 $6,395	 $5,420	

3/4 Page 	 $7,360	 $6,055	 $5,700	 $4,836

Island 	 $6,715	 $5,552	 $5,216	 $4,433

1/2 Page	 $5,938	 $4,929	 $4,626	 $3,942

3/8 Page	 $5,189	 $4,317	 $4,058	 $3,469

Front Page 	 $3,849	 $3,226	 $3,043	 $2,625

1/4 Page	 $3,623	 $3,043	 $2,873	 $2,482

1/8 Page	 $2,504	 $2,095	 $2,024	 $1,771

SUBMITTING FILES 
https://www.ibj.com/submit-advertising 

TYPE REQUIREMENTS 
• We do not recommend reversing text  
   out of 4-color images
• Fine lines and serifs may not print
• Min. size for solid type: 7 pt
• Min. type size reverse from black: 10 pt
• Min. type size reverse from color: 12 pt

FILE REQUIREMENTS 
• IBJ subscribes to the SWOP Standards
• No crop or bleed marks
• We accept press ready, high-resolution 
   PDF files
• PDFs from InDesign, Illustrator 
   or Photoshop accepted

IMAGE AND COLOR  
REQUIREMENTS
• Resolution: 200 dpi placed at 100%
• Color: Must be process CMYK
• Black must be 0/0/0/100
• Ink Densities: Must not exceed 270%
• We do not recommend black or dark 

backgrounds on full page ads as they 
do not reproduce well on newsprint 

FRONT PAGE AD
Placement: Ad will appear on bottom right side of front page.
Restrictions: Front-page ads cannot run when client placing the ad is the 
subject of a story on the front page. Once an ad is placed, it cannot be pulled 
because of editorial content that may appear on the inside pages of IBJ.

INSERTS (Rates are per thousand) 
1x-3x 	 $250
4x-8x	 $235
9x-12x	 $225
13x-52x 	 $215
Size: Max. 10” x 13”
Quantity: Min. 5,000;  
35% surcharge for partial runs
Full Run: Approx 11,000
Weight: $40/M per ounce  
over 1 oz.
Deliver to: �AIM – Greenfield  

c/o: IBJ insert 
22 West New Road 
Greenfield IN 46140 
317-462-5528

• �Include name of insert and issue  
date on cartons

• Insert must arrive at AIM by 4 p.m. 
one week (Friday) prior to publication

INDIANAPOLIS | AUGUST 11, 2023

BUSINESS JOURNAL
CENTRAL INDIANA’S BUSINESS AUTHORITY

Forefront
Columnists tackle the 
no-turn-on-red debate. 

Section D  |
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IBJ.com

By Taylor Wooten
twooten@ibj.com

After an early-morning shooting 
across the street from his popular Broad 
Ripple night spots left three people 
dead and another injured, Rob Sabatini 
quickly joined other bar and restaurant 
owners in late June to voluntarily set ear-
lier closing times.

Many of them say the uniform 1 a.m. 
closing time was probably the most 
swiftly effective measure in calming the 
violence that had been a rising concern in 
the popular bar district for months.

But by the end of July, they gener-
ally agreed the self-imposed 30-day 
curfew wasn’t financially sustainable, 

Broad Ripple feels optimistic
about safety at curfew’s end 

The intersection of Guilford and Broad 
Ripple avenues was the scene of a triple 
homicide on June 25 that also injured 
one person. (IBJ photo/Taylor Wooten)

Taylor Swift on the debut 
night of “The Eras Tour,” 

March 17 in Phoenix. 
She’ll bring her show to 

Indianapolis Nov. 1-3, 2024. 
(IBJ photo illustration/
Audrey Pelsor and AP)

See BROAD RIPPLE page 22A

Swift victory 
How Lucas Oil Stadium became 
a stop on history’s biggest tour

By Dave Lindquist | dlindquist@ibj.com

some ways, the work to land three Taylor Swift concerts at Lucas 
Oil Stadium next year began 15 years ago when country star Kenny 

Chesney headlined the first concert in the building a month after it opened.
In September 2008, Chesney was an established “stadium act” who could 

sell more than 50,000 tickets in cities across the United States. Swift was a 
19-year-old preparing her sophomore album, “Fearless.”

What Chesney and Swift have in common is concert promoter Louis 
Messina, who’s placed four Chesney tours (2008, 2009, 2012 and 2015) and 
now two Swift tours (2018 and 2024) in Lucas Oil Stadium.

Eric Neuburger, director of Lucas Oil Stadium, said early successes with 
Chesney helped Indianapolis become part of Swift’s record-breaking “The 
Eras Tour.” The music superstar is scheduled to perform Nov. 1-3, 2024, at the 
NFL stadium.

“There’s a long history there and a long history of trust,” Neuburger said of 
Lucas Oil Stadium and the Texas-based Messina Touring Group. “This is a 
show we wanted to be a part of for a long time. … I think relying on relation-
ships and reputation has really helped us in order to get this one in place.”

See CONCERTS page 20A

In

took time

Section C  |

Rate Card #46 / Effective 10/1/23
Contact your account executive about premium placement

MECHANICALS (W X H)
Center Spread	 21.125 x 13.25”
3/4 Center Spread	21.125” x 9.875”
Jr. Center Spread	 15.75” x 9.875”
Full	 10” x 13.5”
3/4 Vertical	 7.25” x 13.25”
3/4 Horizontal	 10” x 9.875”
Island	 7.25” x 9.875”
1/2 Vertical	 4.75” x 13.25”
1/2 Horizontal	 10” x 6.5”
3/8 Vertical	 4.75” x 9.875”
3/8 Horizontal	 7.25” x 6.5”
Front Page	 4.75” x 1.5”
1/4 Square	 4.75” x 6.5”
1/4 Vertical	 2.25” x 13.25”
1/4 Horizontal	 10” x 3.125”
1/8 Vertical	 2.25” x 6.5”
1/8 Horizontal	 4.75” x 3.125”

Frequency discounts: Advertising must 
be inserted within one year of first 
insertion to earn frequency discounts. 
Frequency discounts will be given in 
advance only on contracts specifying 
units of space. 
Unfulfilled contracts: Unfulfilled 
contracts or contracts canceled by 
advertiser prior to completion will be 
short-rated at the highest applicable 
earned rate on current rate card in 

effect. Insertion orders may not be 
canceled after closing date.
Liability for payment: Publisher may 
hold advertiser and its agency jointly 
and severally liable for all sums due 
and payable to the Publisher.
Commissions and discounts: A 15% 
commission will be allowed for 
recognized agencies on display 
advertising 1/8 page or larger and 
inserts. Commissions will be allowed 

on all charges for space, color and 
position premiums. No commissions 
will be allowed on charges 60 days 
past due.
Publisher approval: All advertising 
must be approved by the Publisher. 
Publisher may require the word 
“advertisement” to appear in any 
advertisement. Advertiser and his 
agency will indemnify, defend and 
hold harmless the Publisher from any 

claim and all loss, expense or liability 
arising out of the publication of any 
advertising copy. 
Publisher liability: The liability of the 
Publisher for any error or omission 
or delay for which it may be held 
legally responsible, shall in no event 
exceed the cost of the space paid 
for and occupied by such individual 
advertisement. 
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IBJ COVER WRAPS

HALF NEWSPAPER WRAP (NEWSPRINT) 
your company is the front cover and inside front cover of 
the newspaper for a total of 2 full pages of advertising 
• Two, 4-color, full-pages printed on newsprint
• Postal delivery label area required
• While content is initiated by the client, IBJ reserves the final right 

to determine the acceptability of the message
• All covers will have the words "Paid Advertisement" in the lower 

left corner above the label area

FULL COVER WRAP (GLOSS) 
your company is the front cover and back cover of the news-
paper plus inside front cover and inside back cover for a total 
of 4 full pages of advertising of branding and awareness

No advertorials allowed.
All advertising must be approved by the publisher. 

No advertorials allowed.
All advertising must be approved by the publisher. 

RATE
HALF WRAP: $15,000 net (includes design & printing) 

AD SPECS
FRONT PAGE: 10" x 12" (Label area on bottom left corner of front 
cover: 5.75 wide x 2.25 tall. Filled with white. )
INSIDE FRONT PAGE: 10" x 13.5"

AD SPECS
FLAT SIZE: 22.875" x 14.5"
Individual Page Sizes:
FRONT PAGE: 11.75" x 14.5" (Label area on bottom left corner of 
front cover: 5.75" x 2.25" filled with white. 2.25" tall white strip 
must be included at the top for the newspaper nameplate.)
INSIDE FRONT PAGE: 11.75" x 14.5 tall"
INSIDE BACK PAGE: 11.125" x 14.5 tall"
BACK PAGE: 11.125" x 14.5 tall"
BLEED: Must include an 1/8" bleed.

RATE
FULL COVER WRAP (GLOSS) $20,000 net  
(includes design & printing) 

• Four, 4-color, full-pages printed on 100 lb., gloss text
• 500 additional copies for company use
• IBJ issue inserted into wrap
• Postal delivery label area required
• While content is initiated by the client, IBJ reserves the final right 

to determine the acceptability of the message
• All covers will have the words "Paid Advertisement" in the lower 

left corner above the label area

Indiana Apartment Association

BEST FLOOR PLANS - UNDER 
800 SQ. FT., 1-10 YEARS IN AGE
Property: Notch at Nora
Management Company: Becovic 
Management Group
Located In: Indianapolis, Indiana

BEST INDUSTRY-RELATED 
INNOVATION
Management Company: Edward Rose  
& Sons
Located In: Carmel, Indiana

BEST LEASE-UP COMMUNITY
Property: Flats at Spring Mill
Management Company: Barrett & Stokely, 
Inc.
Located In: Westfield, Indiana

BEST LEASING OFFICE/
CLUBHOUSE - 11+ YEARS IN AGE
Property: Buckingham & Balmoral 
Apartments
Management Company: Van Rooy 
Properties
Located In: Indianapolis, Indiana

BEST COMMUNITY 
CORPORATE SUITE PROGRAM
Property: Avant Apartments
Management Company: Edward Rose  
& Sons
Located In: Carmel, Indiana

BEST COMMUNITY RESIDENT 
RETENTION PROGRAM
Property: Crestwood Village South
Management Company: The Justus 
Companies
Located In: Indianapolis, Indiana

BEST COMPANY WIDE 
EMPLOYEE RELATIONS 
PROGRAM
Management Company: Milhaus 
Management, LLC
Located In: Indianapolis, Indiana

BEST DECORATED MODEL
Project: Castle Creek Apartments
Management Company: NTS Development 
Company
Located In: Indianapolis, Indiana

BEST FLOOR PLANS - 1,100+ 
SQ. FT., 11+ YEARS IN AGE
Property: Carmel Center Apartments
Management Company: NTS Development 
Company
Located In: Carmel, Indiana

BEST FLOOR PLANS - 1,100+ 
SQ. FT., 1-10 YEARS IN AGE
Property: Nickel Plate Station
Management Company: Barrett & Stokely, 
Inc.
Located In: Fishers, Indiana

BEST FLOOR PLANS - 801-1,100 
SQ. FT., 11+ YEARS IN AGE
Property: Murphy’s Landing Apartments
Management Company: Sheehan Property 
Management
Located In: Indianapolis, Indiana

BEST FLOOR PLANS - 801-1,100 
SQ. FT., 1-10 YEARS IN AGE
Property: Southern Dunes Apartments
Management Company: Sheehan Property 
Management
Located In: Indianapolis, Indiana

MIDWEST PRODIGY AWARD WINNERS MIDWEST PRODIGY AWARD WINNERS

BEST LEASING OFFICE/
CLUBHOUSE - 1-10 YEARS IN 
AGE
Property: The Mill at Ironworks Plaza
Management Company: Flaherty & Collins 
Properties
Located In: Mishawaka, Indiana

BEST OVERALL COMMUNITY 
MARKETING PLAN
Property: Crestwood Village South
Management Company: The Justus 
Companies
Located In: Indianapolis, Indiana

BEST RENOVATION PROJECT
Property: Woodbridge Bloomington
Management Company: Gene B. Glick 
Company, Inc.
Located In: Bloomington, Indiana

BEST LEASING OFFICE/
CLUBHOUSE - 11+ YEARS IN AGE
Property: Buckingham & Balmoral 
Apartments
Management Company: Van Rooy 
Properties
Located In: Indianapolis, Indiana

BEST DECORATED MODEL
Project: Castle Creek Apartments
Management Company: NTS Development 
Company
Located In: Indianapolis, Indiana

BEST FLOOR PLANS - 801-1,100 
SQ. FT., 1-10 YEARS IN AGE
Property: Southern Dunes Apartments
Management Company: Sheehan Property 
Management
Located In: Indianapolis, Indiana

Midwest Prodigy Awards

MIDWEST PRODIGY AWARD WINNERS

BEST LEASING OFFICE/
CLUBHOUSE - 1-10 YEARS IN 
AGE
Property: The Mill at Ironworks Plaza
Management Company: Flaherty & Collins 
Properties
Located In: Mishawaka, Indiana

BEST OVERALL COMMUNITY 
MARKETING PLAN
Property: Crestwood Village South
Management Company: The Justus 
Companies
Located In: Indianapolis, Indiana

BEST RENOVATION PROJECT
Property: Woodbridge Bloomington
Management Company: Gene B. Glick 
Company, Inc.
Located In: Bloomington, Indiana

BEST MIXED-USE COMMUNITY
Property: Penrose on Mass
Management Company: J.C. Hart Company, 
Inc.
Located In: Indianapolis, Indiana

BEST OVERALL CORPORATE 
MARKETING PROGRAM
Management Company: Flaherty & Collins 
Properties
Located In: Indianapolis, Indiana

BEST SOCIAL MEDIA 
PROGRAM, COMMUNITY
Property: Mallard Bay Apartments
Management Company: Edward Rose & 
Sons
Located In: Crown Point, Indiana

BEST OVERALL AMENITIES - 
11+ YEARS IN AGE
Property: The Marott Apartments
Management Company: Van Rooy 
Properties
Located In: Indianapolis, Indiana

BEST OVERALL CURB  
APPEAL - 11+ YEARS IN AGE
Property: Main Street on the Monon 
Apartments
Management Company: Barrett & Stokely, 
Inc.
Located In: Carmel, Indiana

BEST SOCIAL MEDIA 
PROGRAM, CORPORATE
Management Company: HILLS Properties
Located In: Cincinnati, Ohio

BEST OVERALL AMENITIES - 
1-10 YEARS IN AGE
Property: The Otis at Fort Ben
Management Company: PRAXM 
Management, LLC
Located In: Indianapolis, Indiana

BEST OVERALL CURB  
APPEAL - 1-10 YEARS IN AGE
Property: The Hamilton Luxury Apartments
Management Company: J.C. Hart Company, 
Inc.
Located In: Fishers, Indiana

BEST TAX CREDIT 
AFFORDABLE HOUSING 
COMMUNITY
Property: Thornbury Pointe
Management Company: The NRP Group
Located In: Avon, Indiana

INDIANAPOLIS | OCTOBER 28, 2022
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AWARD 
WINNERS

Midwest Prodigy
ANNOUNCING THE 2022

The Indiana Apartment Association annually 
sponsors the Midwest Prodigy Awards 
that honors and recognizes excellence 
and innovation in the multifamily housing 
industry. These award categories receive 
submissions from across the Midwest. 
Award winners include properties and 
management companies who have made 
outstanding contributions in unit design, 
community amenities, company culture, 
community marketing, and innovation within 
the industry. The following companies have 
received awards in their respective category 
based on judging from industry experts from 
across the country.

Please join us in acknowledging these 
outstanding communities, companies, and 
their teams who work tirelessly to provide 
quality housing to residents.  

© IBJ MEDIA 2022 | VOL. 43 NO. 36 | $2.25

PAID ADVERTISEMENT

MIDWEST PRODIGY AWARD WINNERS

ABOUT IAA
Founded over 90 years ago, the Indiana Apartment Association is a statewide trade association for professionally managed multifamily housing. 
IAA provides services, products, educational programs and networking opportunities to property management companies and their managed 
communities to promote quality rental housing throughout Indiana. IAA represents over 270,000 apartment homes. www.iaaonline.net

BEST USE OF TECHNOLOGY
Property: Post House
Management Company: Barrett & Stokely, 
Inc.
Located In: Evansville, Indiana

COMMUNITY OF THE YEAR - 
2-5 YEARS IN AGE
Property: Echo Park at Perry Crossing
Management Company: The Garrett 
Companies
Located In: Plainfield, Indiana

OUTSTANDING REGIONAL 
COMMUNITY OF THE YEAR - 
EVANSVILLE AREA
Property: The Landing
Management Company: Flaherty & Collins 
Properties
Located In: Mount Vernon, Indiana

BEST COMMUNITY WEBSITE
Property: Bella Vista Apartments
Management Company: Edward Rose & 
Sons
Located In: Fishers, Indiana

COMMUNITY OF THE YEAR - 
5-10 YEARS IN AGE
Property: Preserve at Willow Springs
Management Company: Becovic 
Management Group of Indiana
Located In: Indianapolis, Indiana

BEST CORPORATE WEBSITE
Management Company: HILLS Properties
Located In: Cincinnati, Ohio

COMMUNITY OF THE YEAR - 
NEW DEVELOPMENT
Property: AYR
Management Company: Milhaus 
Management, LLC
Located In: Indianapolis, Indiana

COMMUNITY OF THE YEAR - 
11+ YEARS IN AGE
Property: Walnut Creek Apartments
Management Company: Zidan Management 
Group
Located In: Kokomo, Indiana

OUTSTANDING REGIONAL 
COMMUNITY OF THE YEAR - 
MERRILLVILLE/SOUTH BEND/
GARY & SURROUNDING 
COUNTIES
Property: Mallard Bay Apartments
Management Company: Edward Rose  
& Sons
Located In: Crown Point, Indiana

FILE REQUIREMENTS FOR ALL WRAPS
• We accept press ready, high-resolution  

PDF files
• PDFs from InDesign, Illustrator or  

Photoshop accepted
• Resolution: 300 dpi placed at 100%

FULL NEWSPAPER WRAP (NEWSPRINT) 
your company is the front cover and back cover of the 
newspaper plus inside front cover and inside back cover  
for a total of 4 full pages of advertising 
• Four, 4-color, full-pages printed on newsprint
• Postal delivery label area required
• While content is initiated by the client, IBJ reserves the final right 

to determine the acceptability of the message
• All covers will have the words "Paid Advertisement in the  

lower left corner above the label area

No advertorials allowed.
All advertising must be approved by the publisher. 

RATE
FULL WRAP: $18,500 net 
(includes design & printing) 

INDIANAPOLIS | AUGUST 9, 2019

BUSINESS JOURNALBUSINESS JOURNALBUSINESS JOURNAL
CENTRAL INDIANA’S BUSINESS AUTHORITY

Focus
Exporting can help small firms
diversify their revenue streams.

15A  |
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Has state surplus grown too big?
Writers also tackle patriotism, education. 

Call for CFO of Year nominations
Find out more at ibj.com/nominations.

 Section B |
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IPL’s rates 
for power 
jumped 57% 
over decade
Costs still stack up 
well against peers’
By John Russell
jrussell@ibj.com

Five years ago, Indianapolis Power & 
Light Co. erected billboards around the 
city, boasting of its affordable electricity.

At the time, an Indianapolis household 
paid just $99.64 for 1,000 kilowatt hours 
of electricity—cheaper than New York, 
Chicago, Detroit, Houston and other 
major cities, according to a survey the 
utility had commissioned.

“Lowest Rates of 20 Largest U.S. Cit-
ies,” IPL’s billboards announced, with the 
tagline: “A current of value.”

But these days, IPL’s rates are attract-
ing attention for another reason. The util-
ity raised them 57% from 2008 to 2018. 

See IPL page 24A

Bleak 
outlook 
spurs 
merger
$1.4B deal creates 
colossal media firm        
seeking efficiencies 
in an ailing industry

By Anthony Schoettle
aschoettle@ibj.com

Two months after GateHouse Media 
bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack
sonville in 2017, CEO Kirk Davis paid 
the newspaper a visit and—according to 
a staffer at the gathering—said he liked 
what the daily was doing.

But three weeks later, “we lost 20% of 
our newsroom to layoffs,” said Andrew 
Pantazi, a Times-Union reporter and co-
chairman of the newspaper’s union. And 
that was just the start.

“In less than two years since the acqui-
sition,” he said, “our newsroom staff has 
been halved, from 60 to 30.”

Pantazi—and newspaper experts—
now fear the same fate will befall Gan-
nett Co.-owned newspapers, including 
The Indianapolis Star, where the news-
room is already 75% smaller than it was 
20 years ago.

On Aug. 5, GateHouse—a New York-
based chain backed by an investment 
firm—announced a deal to buy Gannett 
for $1.4  billion. The deal is expected to 
close by year’s end.

After that deal and one other close, Gate-
House will own nine Indiana newspapers.

From Gannett, it will acquire the 

Evansville Courier & Press, Lafayette 
Journal & Courier, Muncie Star Press, 
Richmond Palladium-Item and The Star. 
And in a deal announced in January, it will 
acquire from Mishawaka-based Schurz 
Communications the South Bend Tribune, 
Bloomington Herald-Times, Martinsville 
Reporter and Mooresville Decatur-Times.

GateHouse’s acquisition spree comes at a 
troubling time for the newspaper industry.

According to a study by the University 
of North Carolina, the United States has 

lost almost 1,800 local newspapers since 
2004, as advertising has moved online 
and free sources of information have 
become more prevalent.

Newsroom employment fell by a quar-
ter from 2008 to 2018, according to Pew 
Research, and layoffs have continued 
this year.

As more readers go online for news, 
many newspapers have seen print cir-many newspapers have seen print cir-many newspapers have seen print cir
culation plummet. The Star’s Monday-
Saturday circulation—print and digital If regulators approve IPL’s plan, the util-

ity will be able to seek increases every 
six months. (Photo courtesy of IPL)
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“All of this is revolving around COVID 
and policy responses to COVID, and 
we’re not out of that,” he said.

Langemeier added 
that farmers surveyed 
in June as part of 
Purdue’s monthly Ag 
Economy Barometer 
expected prices to 
continue to increase 
next year.

“When you have 
this general infla-
tion, it makes life dif-
ficult for consumers, but it makes life just 
as difficult—if not more difficult—for 
producers, because it creates uncertainty 
with their plans and marketing their 
crops,” Langemeier said.

He also pointed to rising interest rates, 
another concern of farmers.

“Agriculture is a very capital-inten-
sive business, meaning we have a lot 
of money invested in land, machinery 
and buildings, grain bins and all these 
assets,” he said. “And any time you have 

an increase in interest rates, that [hurts] 
those asset values.”

Tight supplies
Farmers surveyed last month by 

Purdue were asked to name the biggest 
concern they expected to face in the next 
12 months.

While farmers typically point to lower 
crop or livestock prices as their top con-
cern, Langemeier said he was somewhat 
surprised to see that 43% of farmers 
named input costs as their biggest worry, 
followed by availability of inputs (21%), 
and crop and livestock prices (17%).

The survey also found that rising costs 
and uncertainty about the future continue 
to create a drag on farmer sentiment. The 
survey’s “Index of Future Expectations” 
fell to its lowest level since October 2016.

Farmers have not faced concerns about 
higher costs and supply availability in 
a long time, according to Langemeier. 
The respondents were concerned about 
“chemicals, fertilizer, insecticides, 
repair costs, and so it was fairly wide-
spread,” he said.

The shortage in herbicides is espe-
cially evident this year with com-
monly used products such as glyphosate  

and glufosinate in tight supply.
Bill Johnson, a professor of weed sci-

ence at Purdue, said farmers have had 
to think creatively about how to control 
weeds with other herbicides. With more 
than half of the U.S. supply of glypho-
sate coming from overseas, he said  
the country is particularly vulnerable to 
supply shortages.

“I do think it led to a lot of anxiety 
for farmers in terms of being able to get 
the product they want,” Johnson said. “I 
think, right now, what we’re seeing is, 
some guys are really scrambling to try 
to find a way to do another spray pass 
over their field to control any weeds 
that escaped what they did earlier in  
the year.”

Glyphosate, which is used in Roundup-
brand herbicides, and glufosinate, the 
active ingredient in Liberty-brand spray, 
sold for about $20 a gallon last year. 
Today, they are going for about $60  
a gallon.

Dean Jackson, who farms in Boone 
County, said he spends about a half-
million dollars on herbicides in a normal 
year. He found the product he needed 
this year, but the cost represented a 100% 
increase from 2021.

“The price is the big thing,”  
Jackson said.

Not everybody has been able to easily 
get their hands on their preferred herbi-
cides, though.

Shawn Inman has owned Zionsville-
based Spinner Ag Inc. for 20 years. In 
that time, Inman has seen wild swings 
in price levels, but he said this is the first 
year he witnessed a combination of pric-
ing swings and ultra-tight supplies.

He said some chemicals that should 
have been in stock three or more months 
ago are just now arriving at his business.

“I think it primarily started with 
COVID,” he said. “How things spun out 
of control from there, I mean, goodness 
gracious, it’s hard to tell.”

Effect on land values
The long-term implications of contin-

ued high prices and low supply are hard to 
predict. However, Langemeier said farm-
ers could be leery about making large 
investments in new technology, which 
could lessen productivity.

He said the federal government 
could help by continuing to invest in  
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Continued from page 3A

See FARM COSTS next page

Langemeier

JULY 15, 2022 | INDIANAPOLIS BUSINESS JOURNAL |  15A

research and development.
“We need research and development in 

order to continue to increase productivity 
and make sure that, when we get to 9 bil-
lion people [in the world to feed] in 2050, 
that we continue to have food security,” 
Langemeier said.

Farmland prices, which are at historic 
highs in Indiana, could also be hurt. In 
June 2021, top-quality farmland was 
valued at an average $9,785 per acre, up 
13% from a year earlier, according to the 
Purdue University Farmland Value and 
Cash Rents Survey.

Rising land prices have been driven by 
a number of factors, including increas-
ing food prices that make every acre of 
fertile land worth more, no matter where 
it’s located.

How land prices could be impacted by 
high input costs and low supply is “the 
real wild card,” according to Langemeier, 
because land is “far and away the largest 
asset on a farm balance sheet.” If inter-
est rates continue to increase and farm-
ers see cash flow uncertainty, the bullish 

increase in land values could end, he said.

Dealing with adversity
Randy Kron, whose family grows 

corn and soybeans 
on 2,100 acres near 
Evansville, prefers 
to stay positive, even 
during what he calls 
“a challenging year.”

“Farmers deal with 
adversity on almost 
a daily basis,” said 
Kron, president of 
Indiana Farm Bureau, 
which represents the interests of the agri-
cultural industry.

“Farmers are very good at adapting and 
adjusting,” he said. “I think they’re doing 
that now and figuring out how to make 
it work because they want to produce a 
crop. That’s their livelihood.”

A late spring prevented Kron’s fam-
ily from planting crops on time, but he 
said the delay also helped them get their 
needed supply of glyphosate.

“You’re not a farmer unless you’re 
optimistic,” Kron said. “You gotta be 
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General’s Office disclosed that a soft-
ware vendor to Indiana University Health 
and nine other U.S. health systems  
was attacked.

The vendor, MCG Health, told authori-
ties an “unauthorized party” obtained 
names, Social Security numbers, medical 
codes, postal addresses, telephone num-
bers, email addresses, birthdates and gen-
der information for 1.1 million patients of 
about 10 hospital clients.

IU Health, the largest hospital system 
in Indiana, said it notified 60,000 patients 
about the breach, but declined to reveal 
details or answer further questions.

“Because this is MCG’s data breach, 
we recommend you contact them for 
information. They would have specific 
details relating to the breach,” IU Health 
said in a brief statement.

MCG, based in Seattle, did not respond 
to emails and phone calls from IBJ. 
Multiple class action lawsuits have been 
filed against the software company, a 
subsidiary of Hearst Health, in a federal 
district court in Washington state. The 
lawsuits allege negligence, invasion of 

privacy, breach of confidence and viola-
tions of consumer protection laws. IU 
Health and the other hospital systems 
were not named as defendants.

Nationally, cybersecurity breaches in 
the health care sector hit an all-time high 
in 2021, with nearly half of all hospitals in 
the country reporting an attack, accord-
ing to a report from cybersecurity com-
pany Critical Insights.

All those attacks exposed protected 
health information for a record number of 
patients. In 2021, 45 million people were 
affected by health care attacks, up from 
34  million in 2020, according to Fierce 
Healthcare, a trade news site.

And it’s not just hospitals that are feel-
ing the heat. Attacks against health plans 
jumped nearly 35% from 2020 to 2021. 
And attacks against business associates, 
or third-party vendors, increased nearly 
18% from 2020 to 2021.

Slow to upgrade
Some cybersecurity experts say health 

care is a soft target because many hos-
pitals and other players have been slow 
to invest in new software that can stop 
or slow hackers. Instead, some hospitals 
are using their budgets to buy expensive 

new radiology hardware or surgical 
tools, and sticking with software that is 
decades old.

“Some are still running Windows XP 
on some of their systems,” said Tim 
Sewell, co-founder and chief technology 
officer of RevealRisk, a Carmel-based 
firm specializing in 
cybersecurity.

Fewer than half of 
health care organiza-
tions met national 
cybersecurity stan-
dards in 2019, even as 
cyberattacks grew in 
complexity, accord-
ing to consultancy 
CynergisTek, based 
in Austin, Texas, as reported by Healthcare 
Dive, a trade news site.

Unlike some other sectors, health 
care is a relative latecomer to the digi-
tal revolution. For more than a century 
of the modern medical age, doctors and 
nurses have used paper charts to record 
patient information. The billing and cod-
ing office of hospitals were filled with 
binders and reference books. Even today, 
some hospitals continue to correspond 
by fax and mail.

Much of that changed about 15 years 
ago, when Congress passed financial 
incentives for medical institutions that 
used electronic health records, as well 
as penalties for those that failed to  
use them.

Within just a few years, what had 
largely been a pen and paper industry 
converted to electronic records, quickly 
building up a huge storehouse of digital 
information on patient conditions, diag-
noses, treatments and outcomes.

“What that meant was that a lot of 
organizations were very quickly adopt-
ing advanced IT infrastructure,” said 
George Bailey, assistant director of 
cyber services at Purdue University. 
“They just didn’t 
have the skill sets. 
… The workforce 
wasn’t equipped to 
deal with the threat 
that came with that.”

By gaining access 
to sensitive health 
data, hackers can 
profit by selling 
the information on 
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to unlock them. That can quickly throw 
a hospital into turmoil, as doctors and 
nurses are unable to pull up electronic 

health records to check a patient’s medi-
cations or lab results. It can also shut 
down surgical suites—the profit centers 

at many hospitals—and paralyze the 

DataBreach_timeline
Audrey

Hacking health care
Multiple area health care systems have 
been cyberattack victims over the last 
several years.

Feb. 5, 2015
Anthem Inc. says hackers obtained 
data on nearly 80 million current and 
former customers and employees. 
Compromised information includes 
names, birthdates, Social Security 
numbers, street and email addresses, 
and employee data, including income. 
The Indianapolis-based health insurer 
(now known as Elevance Health) later 
agrees to pay $170 million in settle-
ments to federal and state officials and 
civil plaintiffs for failing to safeguard its 
data. A federal grand jury later indicts 
two men, including a Chinese national, 
on charges of conspiracy to commit 
fraud, wire fraud, and intentional 
damage to a protected computer.

Jan. 27, 2018
Hancock Health says it paid a $55,000 
ransom to hackers to regain access to 
hospital computer systems, after an 
“unidentified criminal group” targeted 
more than 1,400 files. The health care 
system says it was given seven days to 
pay a ransom in bitcoins and, after the 
virtual currency was transferred, its 
staff regained access to the computer 
systems.

Aug. 4, 2021
Eskenazi Health shuts down its data 
network and diverts ambulances 
following what it calls an “attempted 
ransomware attack.” The health 
system says no patient or employee 
data was compromised.

Oct. 2, 2021
A cyberattack at Johnson Memorial 
Health disables the Franklin-based 
health care system’s computer 
network. Johnson says its backup 
processes allowed it to continue oper-
ations and that most services were 
unaffected. 

March 25, 2022
An information technology vendor to 
Indiana University Health tells authori-
ties an “unauthorized party” obtained 
names, Social Security numbers, 
medical codes, postal addresses, 
telephone numbers, email addresses, 
birthdates and gender information 
for 1.1 million patients at IU Health and 
nine other health systems nationwide 
as far back as February. IU Health says 
it notified 60,000 patients about the 
breach. The issue becomes public in 
June when the Maine Attorney Gener-
al’s Office releases the report.

May 20, 2022
The computer network of Goodman 
Campbell Brain and Spine, a large, 
independent surgical group based 
in Carmel, is hacked, compromising 
patient and employee data. The 
company discloses the event two 
weeks later, not specifying what kind 
of data was compromised but saying 
it has engaged a forensic analysis and 
incident response firm and has asked 
the FBI cybercrimes division to help 
with the case.

Source: IBJ research
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the dark web—the part of the internet 
where users can remain anonymous  
and untraceable.

Buyers can then use the medical infor-
mation to commit identity theft by sub-
mitting fraudulent claims to Medicare 
and other health insurers, or by getting 
prescription drugs fraudulently and 
reselling them.

“Electronic medi-
cal records are actu-
ally more valuable 
on the dark web than 
credit card numbers 
or Social Security 
numbers,” said 
Reid Putnam, vice 
president of prop-
erty and casualty at 
Gregory & Appel, 
an Indianapolis-based risk management 
and employee benefits firm.

Held hostage
Another big driving force: Hackers 

can shut down computer systems at hos-
pitals and clinics, and demand ransom 
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“The one thing that was 
predictable was that … we were 
going to be stretched. ”
—Dr. Caitriona Buckley | 29A

“It’s a horrible thing to be told to shelter in 
place if you don’t have anyplace to shelter.”
—Lori Casson | 28A

“I miss the lightbulb moments in the 
classroom that you can’t replicate online.”
—Nolan Taylor | 28A

“It’s like we were clinging to a future 
that seemed apocalyptic.”
—Kelly Tingle | 24A

“The best thing is 
having [my father] 
here, with me, in an 
urn. I have him here. 
I can talk to him.”
—Julie Cranfill | 24A
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IPL’s rates 
for power 
jumped 57% 
over decade
Costs still stack up 
well against peers’
By John Russell
jrussell@ibj.com

Five years ago, Indianapolis Power & 
Light Co. erected billboards around the 
city, boasting of its affordable electricity.

At the time, an Indianapolis household 
paid just $99.64 for 1,000 kilowatt hours 
of electricity—cheaper than New York, 
Chicago, Detroit, Houston and other 
major cities, according to a survey the 
utility had commissioned.

“Lowest Rates of 20 Largest U.S. Cit-
ies,” IPL’s billboards announced, with the 
tagline: “A current of value.”

But these days, IPL’s rates are attract-
ing attention for another reason. The util-
ity raised them 57% from 2008 to 2018. 

See IPL page 24A

Bleak 
outlook 
spurs 
merger
$1.4B deal creates 
colossal media firm        
seeking efficiencies 
in an ailing industry

By Anthony Schoettle
aschoettle@ibj.com

Two months after GateHouse Media 
bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack-bought the Florida Times-Union in Jack
sonville in 2017, CEO Kirk Davis paid 
the newspaper a visit and—according to 
a staffer at the gathering—said he liked 
what the daily was doing.

But three weeks later, “we lost 20% of 
our newsroom to layoffs,” said Andrew 
Pantazi, a Times-Union reporter and co-
chairman of the newspaper’s union. And 
that was just the start.

“In less than two years since the acqui-
sition,” he said, “our newsroom staff has 
been halved, from 60 to 30.”

Pantazi—and newspaper experts—
now fear the same fate will befall Gan-
nett Co.-owned newspapers, including 
The Indianapolis Star, where the news-
room is already 75% smaller than it was 
20 years ago.

On Aug. 5, GateHouse—a New York-
based chain backed by an investment 
firm—announced a deal to buy Gannett 
for $1.4  billion. The deal is expected to 
close by year’s end.

After that deal and one other close, Gate-
House will own nine Indiana newspapers.

From Gannett, it will acquire the 

Evansville Courier & Press, Lafayette 
Journal & Courier, Muncie Star Press, 
Richmond Palladium-Item and The Star. 
And in a deal announced in January, it will 
acquire from Mishawaka-based Schurz 
Communications the South Bend Tribune, 
Bloomington Herald-Times, Martinsville 
Reporter and Mooresville Decatur-Times.

GateHouse’s acquisition spree comes at a 
troubling time for the newspaper industry.

According to a study by the University 
of North Carolina, the United States has 

lost almost 1,800 local newspapers since 
2004, as advertising has moved online 
and free sources of information have 
become more prevalent.

Newsroom employment fell by a quar-
ter from 2008 to 2018, according to Pew 
Research, and layoffs have continued 
this year.

As more readers go online for news, 
many newspapers have seen print cir-many newspapers have seen print cir-many newspapers have seen print cir
culation plummet. The Star’s Monday-
Saturday circulation—print and digital If regulators approve IPL’s plan, the util-

ity will be able to seek increases every 
six months. (Photo courtesy of IPL)
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and services
47% banking & financial services
30% legal services
26% employee benefits
33% tech equipment
23% health insurance
27% real estate/site location
20% education/tuition reimbursement
31% diversity, equity & inclusion

HOUSEHOLD DECISION MAKERS
$164,000 average individual income
$225,000 average household income
$2,084,790 is the average net worth
87% own their primary residence
$458,000 average value of residence
60% dine out 3 to 9 times a week
44% plan to purchase or lease a  
vehicle in the next 24 months

GENDER AND AGE
57% male
40% female
Average age is 60 years

EDUCATION
92% college graduate
42% Master’s/JD/Doctorate

Medium  
Rectangle
300 x 250

Billboard
970 x250

Half Page
300 x 600

Leaderboard
728 x 90

of digital 
subscribers  
in Indiana

of digital 
subscribers in 
Central Indiana

have taken 
an action on 
seeing an ad

95%
72%
59%

296,000
575,000+
average unique monthly visitors

monthly pageviews

Native Ad Native Ad

NATIVE AD REQUIREMENTS: 
• JPG Photo or PNG logo 
• 300 x 300 pixel minimum
• 72 DPI
• Transparent background for logo
• Headline less than 52 characters
• Caption less than 140 characters
• Provide URL when submitting information

IBJ.COM RATES 
Imp/mo.	 1 mo.		  6+ mo.
100,000	 $3,000		  $2,800
150,000	 $4,200		  $3,750
200,000	 $5,000		  $4,000
300,000	 $6,900		  $5,400
Rates effective 10/1/23 
(For newsletter rates, see  
newsletter pages.)

IBJ.COM

Billboard
970 x250

Leaderboard
728 x 90
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Pencil Leave Behind 920 x 60

296,000
HOMEPAGE TAKEOVER
• Take over IBJ.com’s home page for the day
• All display ad units will be seen on 

IBJ.com home page for a continuous 24-hour 
period, from 12 a.m. – 11:59 p.m.

• Creative required: 970 x 250, 300 x 600,  
728 x 90, 300 x 250, 160 x 600, 600 x 200 
(build at 2x the dimensions)

• JPG or PNG file
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date  

by 3 p.m.

RATES (net)
$2,500 per day

INTERSTITIAL 
• Ad appears as full screen take over when  

IBJ.com readers access the site or click 
through emails to a story

• Ad is served only one time per day
• Creative required: 640 x 480  

(build at 2x the dimensions)
• JPG or PNG file
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date 

by 3 p.m.

Interstitial
640 X 480

SLIDING BILLBOARD WITH PENCIL  
LEAVE-BEHIND
• Premium placement at the top of the 

home page under the navigation bar
• Creative required: 920 x 260, 920 x 30 

(build at 2x the dimensions)
• JPG or PNG file
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date 

by 3 p.m.

RATES (net)
Impressions
50,000	 $2,700
100,000	 $5,000

RATES (net)
2 week period		 $3,375
4 week period		 $6,250

Half Page
300 x 600

Billboard 970 x 250

Leaderboard 729 x 90

Pencil Leave Behind 920 x 60

Sliding Billboard
920 x 260

HIGH-IMPACT DIGITAL
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EIGHT@8 RATES 
Rates are monthly, for 1 day per week.

AD SIZE				        1-5 MO.          6-11 MO.	      12 MO.
Leaderboard (728 x 90) upper		  $6,120	 $5,685	       $4,720
Billboard (970 x 250) upper		  $5,830	 $5,420	       $4,490
Native		  $4,270	 $3,960	       $3,285 
Billboard (970 x 250) lower		  $5,550	 $5,160	       $4,275
Leaderboard (728 x 90) lower		  $4,905	 $4,555	       $3,770

Nearly 30,000 business professionals enjoy the top online business stories 
delivered to their inbox Monday through Friday mornings at 8 a.m. This 
newsletter sees an open rate of 45% and a delivery rate of 99%. The 
average CTR is 5%. 

98% consider Eight@8 their primary or one of several equally important 
sources of current news.

AD SIZES & REQUIREMENTS
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

NATIVE AD REQUIREMENTS

• JPG Photo or PNG logo 
• 300 x 300 pixel minimum
• 72 DPI
• Transparent background for logo

• Headline less than 52 characters
• Caption less than 140 characters
• Provide URL when submitting 	
   information

• JPG and PNG ads should be built at 2x the dimensions and include a 2 px border 
• 3rd party ads and GIF ads should be built at actual size and include 1 px border
• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS

All schedules that run 9 months or more receive 50,000 bonus IBJ.com impressions 
per month.
All rates are net per month. All contracts are irrevocable once signed.  
Rates effective 10/1/23

EIGHT@8

728 X 90

Friday, September 22, 2023

Compiled by Mason King-mking@ibj.com

970 X 250

970 X 250

State testing shows ‘abundant’ water supply for LEAP
The initial findings of a central Indiana water study show that an aquifer connected to the Wa-

bash River contains enough water to support a high-tech manufacturing district in Boone County without 
depriving the Greater Lafayette region of an adequate water supply, according to the Indiana Economic 
Development Corp. The preliminary results of the long-anticipated study indicate what IEDC officials had 
been asserting for nearly a year: transporting as much as 100 million gallons of water a day through a 
35-mile pipeline to support a planned 9,000 acre or more technology and manufacturing hub is feasible 
without hurting existing homeowners and businesses that rely on the water supply. IBJ’s Peter Blanchard 
has more.

Tech firms try to take AI image generators mainstream
Artificial intelligence tools that can conjure whimsical artwork or realistic-looking images from 

written commands started wowing the public last year. But most people don’t actually use them at work 
or home. That could change as leading tech companies are competing to take text-to-image generators 
mainstream by integrating them into Adobe Photoshop, YouTube and other familiar tools. But challenges 
related to copyright theft and troubling content abound. AP has more.

Hoosier guitarist Wanchic is Farm Aid’s mechanic
Willie Nelson, Neil Young, John Mellencamp and Dave Matthews are the stars of this year’s edi-

tion of Farm Aid, but Bloomington-based Mike Wanchic is arguably the festival’s most valuable player. 
Wanchic joined Mellencamp’s band in 1978 and has helped back up performers at the festival for decades, 
becoming a one-off music director for performances by Lou Reed, John Prine, John Fogerty, Bonnie Raitt 
and even Tom Keifer of Cinderella. He also produced for a double-album compilation of Farm Aid perfor-
mances in 2000. During the 35th edition of Farm Aid, set for Saturday at Noblesville’s Ruoff Music Center, 
Wanchic again will be doing double duty, playing with Mellencamp and then serving as music director for 
the Jim Irsay Band that’s performing with Ann Wilson of Heart. IBJ’s Dave Lindquist has more on the man 
who’s not on the Farm Aid poster but who helps serve as the glue keeping everything together.

Director’s aim wavers in Robinhood saga ‘Dumb Money’
Could Frank Capra make Capra-esque movies today? Would we fall for his trademark themes: 

an individual overcoming systemic persecution from The Man; the inherent decency and compassion of 
everyday Americans; and the belief that effective and lasting social change can be engineered by the ac-
tions of a few in a two-hour run time? Eight@8 suspects we’ve become a bit too cynical and/or ambivalent 
to swallow a modern Capra, and goodness knows we’ve experienced more than our fair share of Pyrrhic 
victories for The People since Capra’s heyday in the 1930s and early 1940s. But maybe the story from 
2021 about the way mom-and-pop investors thwarted hedge-fund titans who tried to short sell GameStop 
would be sufficiently limited in scope to accept the Capra treatment? You might remember the GameStop 
episode for the involvement of the Robinhood stock market app, and is there anything more Capra-esque 
than the legend of Robin Hood? According to The Ringer’s celluloid correspondent Adam Neyman, the 
new comedy “Dumb Money” gets a lot of mileage with Capra-esque scenario and travels to some sur-
prisingly poignant places as it follows the story’s real-life arc. But sticking the landing in the America 2021 
is another thing.

Biden aims to scrub medical debt from credit scores
U.S. Vice President Kamala Harris said Thursday that the Biden administration is taking the first 

steps toward removing medical bills from people’s credit scores, which could improve ratings for millions 
of people. Harris said that would make it easier for them to obtain an auto loan or a home mortgage. 
Roughly one in five people report having medical debt. The vice president said the Consumer Financial 
Protection Bureau is beginning the rulemaking process to make the change. AP has more.

UAW expected to expand strikes on Friday
 The United Auto Workers and the Detroit’s Big Three automakers spent Thursday in negotiations 

as union leaders warned that an ongoing labor strike could spread to new facilities as soon as midday 
Friday. An expanded work stoppage over wages and benefits for some 150,000 autoworkers could exac-
erbate disruptions to an industry that makes up about 3 percent of the nation’s gross domestic product. 
UAW President Shawn Fain has not said which plants would be affected next—the union’s stated strategy 
is to “keep the companies guessing.” The UAW has more than 13,000 members in Indiana. The Washing-
ton Post has more.

Eight@8 Writers Club: A Homeric home repair tale
Mrs. Eight@8 has a regular writers club that she leads, so Mr. Eight—who is not at all a competitive 

person—is going to start his own writers club. So there. And you all are invited to join! (Editor’s note: This 
is not to be confused with the Eight@8 Book Club or Eight@8’s Gen X Nostalgia Lounge for Children of Di-
vorced Parents, both of which are preparing for comebacks in the near future.) Our goal is simply to enjoy 
an unusual piece of creative nonfiction, and the piece for the club’s debut is a humdinger. John Jeremiah 
Sullivan has the true story of the ultimate prolonged visit by a home contractor. It come to us via Harp-
ers and is labeled “Prose,” although it’s clearly in the form of a Homeric epic poem. Our hero (or maybe 
anti-hero; it’s certainly debatable) is Greg, the crackhead plumber. Greg is widely considered a genius in 
plumbing circles, and you will not believe the odyssey that leads to his triumph in Sullivan’s sewage-scent-
ed home. But Greg’s Achilles heel is crack—not to mention the requisite amount of pride. Enjoy.

Startup founder: Google’s deals thwart competition
Appearing in the biggest antitrust trial in a quarter century, DuckDuckGo founder Gabriel Weinberg 

testified Thursday that it was hard for his small search engine company to compete with Google because 
the powerhouse has deals with phone companies and equipment manufacturers to make its product the 
default search option on so many devices. Google argues that even when it holds the default spot on 
smartphones and other devices, users can switch to rival search engines with a couple of clicks. But Wein-
berg testified that getting users to switch from Google was complicated, requiring as many as 30 to 50 
steps to change defaults on all their devices, whereas the process could be shortened to just one click on 
each device. AP has more from the trial.
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Show Why You Are the ‘Coolest’
Makers: It’s time to apply for the annual Coolest 
Thing Made in Indiana competition, which cele-
brates the state’s long manufacturing tradition. 
Entered companies face off in a single-elimination 
bracket format with winners chosen via online fan 
voting. The application deadline is October 10. 
Read more.

SPONSORED CONTENT

728 X 90

Friday, September 22, 2023

Compiled by Mason King-mking@ibj.com

970 X 250

970 X 250

State testing shows ‘abundant’ water supply for LEAP
The initial findings of a central Indiana water study show that an aquifer connected to the Wa-

bash River contains enough water to support a high-tech manufacturing district in Boone County without 
depriving the Greater Lafayette region of an adequate water supply, according to the Indiana Economic 
Development Corp. The preliminary results of the long-anticipated study indicate what IEDC officials had 
been asserting for nearly a year: transporting as much as 100 million gallons of water a day through a 
35-mile pipeline to support a planned 9,000 acre or more technology and manufacturing hub is feasible 
without hurting existing homeowners and businesses that rely on the water supply. IBJ’s Peter Blanchard 
has more.

Tech firms try to take AI image generators mainstream
Artificial intelligence tools that can conjure whimsical artwork or realistic-looking images from 

written commands started wowing the public last year. But most people don’t actually use them at work 
or home. That could change as leading tech companies are competing to take text-to-image generators 
mainstream by integrating them into Adobe Photoshop, YouTube and other familiar tools. But challenges 
related to copyright theft and troubling content abound. AP has more.

Hoosier guitarist Wanchic is Farm Aid’s mechanic
Willie Nelson, Neil Young, John Mellencamp and Dave Matthews are the stars of this year’s edi-

tion of Farm Aid, but Bloomington-based Mike Wanchic is arguably the festival’s most valuable player. 
Wanchic joined Mellencamp’s band in 1978 and has helped back up performers at the festival for decades, 
becoming a one-off music director for performances by Lou Reed, John Prine, John Fogerty, Bonnie Raitt 
and even Tom Keifer of Cinderella. He also produced for a double-album compilation of Farm Aid perfor-
mances in 2000. During the 35th edition of Farm Aid, set for Saturday at Noblesville’s Ruoff Music Center, 
Wanchic again will be doing double duty, playing with Mellencamp and then serving as music director for 
the Jim Irsay Band that’s performing with Ann Wilson of Heart. IBJ’s Dave Lindquist has more on the man 
who’s not on the Farm Aid poster but who helps serve as the glue keeping everything together.

Director’s aim wavers in Robinhood saga ‘Dumb Money’
Could Frank Capra make Capra-esque movies today? Would we fall for his trademark themes: 

an individual overcoming systemic persecution from The Man; the inherent decency and compassion of 
everyday Americans; and the belief that effective and lasting social change can be engineered by the ac-
tions of a few in a two-hour run time? Eight@8 suspects we’ve become a bit too cynical and/or ambivalent 
to swallow a modern Capra, and goodness knows we’ve experienced more than our fair share of Pyrrhic 
victories for The People since Capra’s heyday in the 1930s and early 1940s. But maybe the story from 
2021 about the way mom-and-pop investors thwarted hedge-fund titans who tried to short sell GameStop 
would be sufficiently limited in scope to accept the Capra treatment? You might remember the GameStop 
episode for the involvement of the Robinhood stock market app, and is there anything more Capra-esque 
than the legend of Robin Hood? According to The Ringer’s celluloid correspondent Adam Neyman, the 
new comedy “Dumb Money” gets a lot of mileage with Capra-esque scenario and travels to some sur-
prisingly poignant places as it follows the story’s real-life arc. But sticking the landing in the America 2021 
is another thing.

Biden aims to scrub medical debt from credit scores
U.S. Vice President Kamala Harris said Thursday that the Biden administration is taking the first 

steps toward removing medical bills from people’s credit scores, which could improve ratings for millions 
of people. Harris said that would make it easier for them to obtain an auto loan or a home mortgage. 
Roughly one in five people report having medical debt. The vice president said the Consumer Financial 
Protection Bureau is beginning the rulemaking process to make the change. AP has more.

UAW expected to expand strikes on Friday
 The United Auto Workers and the Detroit’s Big Three automakers spent Thursday in negotiations 

as union leaders warned that an ongoing labor strike could spread to new facilities as soon as midday 
Friday. An expanded work stoppage over wages and benefits for some 150,000 autoworkers could exac-
erbate disruptions to an industry that makes up about 3 percent of the nation’s gross domestic product. 
UAW President Shawn Fain has not said which plants would be affected next—the union’s stated strategy 
is to “keep the companies guessing.” The UAW has more than 13,000 members in Indiana. The Washing-
ton Post has more.

Eight@8 Writers Club: A Homeric home repair tale
Mrs. Eight@8 has a regular writers club that she leads, so Mr. Eight—who is not at all a competitive 

person—is going to start his own writers club. So there. And you all are invited to join! (Editor’s note: This 
is not to be confused with the Eight@8 Book Club or Eight@8’s Gen X Nostalgia Lounge for Children of Di-
vorced Parents, both of which are preparing for comebacks in the near future.) Our goal is simply to enjoy 
an unusual piece of creative nonfiction, and the piece for the club’s debut is a humdinger. John Jeremiah 
Sullivan has the true story of the ultimate prolonged visit by a home contractor. It come to us via Harp-
ers and is labeled “Prose,” although it’s clearly in the form of a Homeric epic poem. Our hero (or maybe 
anti-hero; it’s certainly debatable) is Greg, the crackhead plumber. Greg is widely considered a genius in 
plumbing circles, and you will not believe the odyssey that leads to his triumph in Sullivan’s sewage-scent-
ed home. But Greg’s Achilles heel is crack—not to mention the requisite amount of pride. Enjoy.

Startup founder: Google’s deals thwart competition
Appearing in the biggest antitrust trial in a quarter century, DuckDuckGo founder Gabriel Weinberg 

testified Thursday that it was hard for his small search engine company to compete with Google because 
the powerhouse has deals with phone companies and equipment manufacturers to make its product the 
default search option on so many devices. Google argues that even when it holds the default spot on 
smartphones and other devices, users can switch to rival search engines with a couple of clicks. But Wein-
berg testified that getting users to switch from Google was complicated, requiring as many as 30 to 50 
steps to change defaults on all their devices, whereas the process could be shortened to just one click on 
each device. AP has more from the trial.
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Entered companies face off in a single-elimination 
bracket format with winners chosen via online fan 
voting. The application deadline is October 10. 
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IBJ DAILY RATES 
Rates are monthly, for 1 day per week.

AD SIZE				      1-5 MO.        6-11 MO.	   12 MO.
Leaderboard (728 x 90) upper		  $5,900	 $5,460	   $4,530
Billboard (970 x 250) upper		  $5,620	 $5,220	   $4,315
Native		  $4,270	 $3,960	   $3,285
Billboard (970 x 250) lower		  $5,350	 $4,965	   $4,105
Leaderboard (728 x 90) lower		  $4,530	 $4,195	   $3,485

IBJ Daily delivers local & national business news to nearly 32,000 business 
professionals Monday through Friday at 1 p.m. This newsletter experiences an 
open rate of 43% and a delivery rate of 99%. The average CTR is 5%.

99% consider IBJ Daily their primary or one of several equally important 
sources of current local news.

AD SIZES & REQUIREMENTS
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

NATIVE AD REQUIREMENTS

• JPG Photo or PNG logo 
• 300 x 300 pixel minimum
• 72 DPI
• Transparent background for logo

• Headline less than 52 characters
• Caption less than 140 characters
• Provide URL when submitting 	
   information

• JPG and PNG ads should be built at 2x the dimensions and include a 2 px border 
• 3rd party ads and GIF ads should be built at actual size and include 1 px border
• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS

All schedules that run 9 months or more receive 50,000 bonus IBJ.com impressions 
per month.
All rates are net per month. All contracts are irrevocable once signed.  
Rates effective 10/1/23

IBJ DAILY

Thursday, September 21, 2023

728 X 90

970 X 250

970 X 250

Conner Prairie planning $33 million makeover for welcome center
The project will give the building a new name, the Museum Experience Center, and add immersive exhibit 
spaces, plus a new entry to Conner Prairie’s grounds.  More

North of 96th roundup: Wawa plans Westfield store
Multiple retailers, restaurants and other businesses have recently opened or are planning new locations in 
the north suburbs of Indianapolis. Here’s a rundown:  More

Local industrial demand cooling as brokers look to fill massive 
buildings
The slowdown in leasing activity, which began late last year, is putting some developers in a tricky spot. 
More

Carrier opens multimillion-dollar HVAC training facility in Indy
The facility is designed to help address the what the industry expects to be a national shortage of 400,000 
HVAC technicians by 2033 that would significantly hamper the installation and maintenance of HVAC units 
across the country.  More

Bob Ross’ first TV painting is for sale. You can buy it for $9.8 million
When Bob Ross painted “A Walk in the Woods,” no one knew he would go on to star in more than 400 
episodes of “The Joy of Painting,” most of which was filmed and produced in Muncie, Indiana.  More

Indy to host 2025 Global Entrepreneurship Congress

Stellantis makes new contract offer after announcing Indiana layoffs

Applications for jobless benefits fall to lowest level in nearly 8 months

ChatGPT usage rising again as students return to school

Faced with return-to-office mandates, some workers are quitting

Sen. Jack Sandlin, former council member, dies at 72

Lebanon set to annex another 645 acres for LEAP District

Johnson says IPS expanding offerings, making up academic ground

BUSINESS NEWS

Crash on Pendleton Pike leaves nine people with injuries
Nine people, including four children and a police officer, were left injured after a fiery two-vehicle crash on 
Pendleton Pike on Thursday morning. According to the Lawrence Police Department, the crash occurred 
shortly after 8:40 a.m. near the intersection of Pendleton Pike and Sunnyside Road. Police said a maroon 
van and a silver car collided and the car burst into flames. Nine people were transported from the scene to 
area hospitals. One person from the car was in critical condition. The police officer cut his hand on glass 
while helping at the scene. Read more

Suspect sought after east-side shooting
Police are investigating after a person was critically injured in a shooting east of downtown Indianapolis on 
Thursday morning. Officers responded about 6:20 a.m. to the scene at Horizon House in the 1000 block of 
East Washington Street. They found a male victim suffering from gunshot wounds lying in the parking lot. 
Investigators said the suspect fled on foot and was caught on surveillance video. They are searching for a 
man, described as wearing a gray shirt and black pants with a blue drawstring bag. Read more

MORE NEWS

SPONSORED CONTENT
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Real Estate RECOGNITION

Conrad H. Jacobs, 
SIOR

President/Owner
Indianapolis industrial real estate broker 
Conrad Jacobs has launched his new 
venture, Affinity-Corp after 16 years 
at Halakar Real Estate, followed by 
Newmark, and most recently Avison 
Young. Affinity-Corp will offer a full suite 
of services related the industrial sector 
of commercial real estate. Whether you 
are seeking to acquire, lease, or devel-
op industrial properties, Conrad’s ex-
pert team is here to guide you through 
every step of the process.

Affinity Corporate Real Estate Professionals, Inc.

“Best in Class” services that include: tenant 
representation, landlord agency, buyer/seller 
representation, capital markets.

HOW TO SUBMIT

POST A JOB SEE MORE JOBS

MORE PEOPLE
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Makers: It’s time to apply for the annual Coolest 
Thing Made in Indiana competition, which cele-
brates the state’s long manufacturing tradition. 
Entered companies face off in a single-elimination 
bracket format with winners chosen via online fan 
voting. The application deadline is October 10. 
Read more.
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Conner Prairie planning $33 million makeover for welcome center
The project will give the building a new name, the Museum Experience Center, and add immersive exhibit 
spaces, plus a new entry to Conner Prairie’s grounds.  More

North of 96th roundup: Wawa plans Westfield store
Multiple retailers, restaurants and other businesses have recently opened or are planning new locations in 
the north suburbs of Indianapolis. Here’s a rundown:  More

Local industrial demand cooling as brokers look to fill massive 
buildings
The slowdown in leasing activity, which began late last year, is putting some developers in a tricky spot. 
More

Carrier opens multimillion-dollar HVAC training facility in Indy
The facility is designed to help address the what the industry expects to be a national shortage of 400,000 
HVAC technicians by 2033 that would significantly hamper the installation and maintenance of HVAC units 
across the country.  More

Bob Ross’ first TV painting is for sale. You can buy it for $9.8 million
When Bob Ross painted “A Walk in the Woods,” no one knew he would go on to star in more than 400 
episodes of “The Joy of Painting,” most of which was filmed and produced in Muncie, Indiana.  More
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Crash on Pendleton Pike leaves nine people with injuries
Nine people, including four children and a police officer, were left injured after a fiery two-vehicle crash on 
Pendleton Pike on Thursday morning. According to the Lawrence Police Department, the crash occurred 
shortly after 8:40 a.m. near the intersection of Pendleton Pike and Sunnyside Road. Police said a maroon 
van and a silver car collided and the car burst into flames. Nine people were transported from the scene to 
area hospitals. One person from the car was in critical condition. The police officer cut his hand on glass 
while helping at the scene. Read more

Suspect sought after east-side shooting
Police are investigating after a person was critically injured in a shooting east of downtown Indianapolis on 
Thursday morning. Officers responded about 6:20 a.m. to the scene at Horizon House in the 1000 block of 
East Washington Street. They found a male victim suffering from gunshot wounds lying in the parking lot. 
Investigators said the suspect fled on foot and was caught on surveillance video. They are searching for a 
man, described as wearing a gray shirt and black pants with a blue drawstring bag. Read more
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Conner Prairie planning $33 million makeover for welcome center
The project will give the building a new name, the Museum Experience Center, and add immersive exhibit 
spaces, plus a new entry to Conner Prairie’s grounds.  More

North of 96th roundup: Wawa plans Westfield store
Multiple retailers, restaurants and other businesses have recently opened or are planning new locations in 
the north suburbs of Indianapolis. Here’s a rundown:  More

Local industrial demand cooling as brokers look to fill massive 
buildings
The slowdown in leasing activity, which began late last year, is putting some developers in a tricky spot. 
More

Carrier opens multimillion-dollar HVAC training facility in Indy
The facility is designed to help address the what the industry expects to be a national shortage of 400,000 
HVAC technicians by 2033 that would significantly hamper the installation and maintenance of HVAC units 
across the country.  More

Bob Ross’ first TV painting is for sale. You can buy it for $9.8 million
When Bob Ross painted “A Walk in the Woods,” no one knew he would go on to star in more than 400 
episodes of “The Joy of Painting,” most of which was filmed and produced in Muncie, Indiana.  More

Indy to host 2025 Global Entrepreneurship Congress

Stellantis makes new contract offer after announcing Indiana layoffs

Applications for jobless benefits fall to lowest level in nearly 8 months

ChatGPT usage rising again as students return to school

Faced with return-to-office mandates, some workers are quitting

Sen. Jack Sandlin, former council member, dies at 72

Lebanon set to annex another 645 acres for LEAP District

Johnson says IPS expanding offerings, making up academic ground

BUSINESS NEWS

Crash on Pendleton Pike leaves nine people with injuries
Nine people, including four children and a police officer, were left injured after a fiery two-vehicle crash on 
Pendleton Pike on Thursday morning. According to the Lawrence Police Department, the crash occurred 
shortly after 8:40 a.m. near the intersection of Pendleton Pike and Sunnyside Road. Police said a maroon 
van and a silver car collided and the car burst into flames. Nine people were transported from the scene to 
area hospitals. One person from the car was in critical condition. The police officer cut his hand on glass 
while helping at the scene. Read more

Suspect sought after east-side shooting
Police are investigating after a person was critically injured in a shooting east of downtown Indianapolis on 
Thursday morning. Officers responded about 6:20 a.m. to the scene at Horizon House in the 1000 block of 
East Washington Street. They found a male victim suffering from gunshot wounds lying in the parking lot. 
Investigators said the suspect fled on foot and was caught on surveillance video. They are searching for a 
man, described as wearing a gray shirt and black pants with a blue drawstring bag. Read more

MORE NEWS

SPONSORED CONTENT

PEOPLE

JOBS

Real Estate RECOGNITION

Conrad H. Jacobs, 
SIOR

President/Owner
Indianapolis industrial real estate broker 
Conrad Jacobs has launched his new 
venture, Affinity-Corp after 16 years 
at Halakar Real Estate, followed by 
Newmark, and most recently Avison 
Young. Affinity-Corp will offer a full suite 
of services related the industrial sector 
of commercial real estate. Whether you 
are seeking to acquire, lease, or devel-
op industrial properties, Conrad’s ex-
pert team is here to guide you through 
every step of the process.

Affinity Corporate Real Estate Professionals, Inc.

“Best in Class” services that include: tenant 
representation, landlord agency, buyer/seller 
representation, capital markets.

HOW TO SUBMIT

POST A JOB SEE MORE JOBS

MORE PEOPLE

728 X 90

INDIANA CHAMBER OF COMMERCE UPDATE

Show Why You Are the ‘Coolest’
Makers: It’s time to apply for the annual Coolest 
Thing Made in Indiana competition, which cele-
brates the state’s long manufacturing tradition. 
Entered companies face off in a single-elimination 
bracket format with winners chosen via online fan 
voting. The application deadline is October 10. 
Read more.

Executive Director, Nexus 
Impact Center (NW Indpls)
Indianapolis, IN - Full Time
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THIS WEEK IN IBJ RATES
Rates are monthly, for 1 day per week.

AD SIZE			                       1-5 MO.        6-11 MO.	    12 MO.
Upper Leaderboard (728 x 90)		  $3,960	 $3,300	    $2,640
Middle Leaderboard (728 x 90)		  $3,795	 $3,135	    $2,475
Middle Billboard (970 x 250)		  $3,300	 $2,640	    $1,980
Lower Billboard (970 x 250) 		  $2,805	 $2,145	    $1,485
All schedules that run 9 months or more receive 50,000 bonus IBJ.com impressions  
per month. 
All rates are net per month. All contracts are irrevocable once signed. 
Rates effective 10/1/2023

IBJ News Updates 
are sent out to 
approximately 28,000 
subscribers as the 
news is happening. 
These newsletters are 
sent when there is a 
development in an 
ongoing story. Since we 
don’t make the news, 
there is no set schedule. 
There are a minimum 
of 4 News Updates 
guaranteed each 
month, however it has 
been averaging 8 per 
month. This newsletter 
has an average open 
rate of 41% and the 
CTR is 3%.

This Week in IBJ 
highlights the stories, 
columns and other 
features that run in 
each Friday’s print 
edition, including 
an image of that 
week’s front page. 
The newsletter is the 
perfect way for readers 
to share the in-depth 
stories and smart 
opinions that are part 
of every issue. More 
than 27,000 people 
receive This Week in 
IBJ newsletter every 
Saturday morning, with 
an open rate of 40% 
and a CTR of nearly 5%.

EXCLUSIVE OPPORTUNITY

Medium
Rectangle
300 x 250

IBJ NEWS UPDATE RATES
Rates are monthly, for a minimum of 4x a month.

AD SIZE			                       1-5 MO.       6-11 MO.	    12 MO.
Medium Rectangle (300 x 250)		                 $6,645         $5,538	    $4,615
All contracts are irrevocable once signed. 
Rates effective 10/1/2023

AD SIZES & REQUIREMENTS
Medium Rectangle	 300 x 250 (build size: 600 x 500 px)
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

• JPG and PNG ads should be built at 2x the dimensions and include a 2 px border 
• 3rd party ads and GIF ads should be built at actual size and include 1 px border
• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS

Billboard 970 x 250

Leaderboard 728 x 90

Leaderboard 728 x 90

NEWSLETTERS
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Rectangle
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IBJ BREAKING NEWS RATES
Rates are monthly, for a minimum of 4x a month.

AD SIZE			                       1-5 MO.       6-11 MO.	    12 MO.
Medium Rectangle (300 x 250)		                 $6,645         $5,538	    $4,615
All contracts are irrevocable once signed. 
Rates effective 10/1/2023

Real Estate Weekly 
newsletter covers 
commercial, industrial 
and residential real 
estate, including 
stories about 
restaurants, shops, 
sales and acquisitions, 
leasing contracts, 
construction and more. 
Sent to more than 
21,000 subscribers 
every Tuesday, this 
newsletter has a 43% 
open rate and an 
average CTR of 5%.

IBJ Breaking News 
is sent out to 
approximately 32,000 
subscribers as the news 
is happening. These 
newsletters are sent to 
provide breaking news. 
Since we don’t make 
the news, there is no set 
schedule. There are a 
minimum of 4 Breaking 
News guaranteed 
each month, however 
it has been averaging 
higher per month.
This newsletter has an 
average open rate of 
45% and the CTR is 6%.

REAL ESTATE 
Rates are monthly, for 1 day per week.

AD SIZE		               1-4 MO.       5-8 MO.      9-12 MO.
Leaderboard (728 x 90)           	    $3,495        $3,060        $2,620
Billboard (970 x 250)                  $3,710        $3,275        $2,840
Native                                         $3,385        $2,950        $2,510
Lower Billboard (970 x 250)        $3,175        $2,840        $2,400

All schedules that run 9 months or more receive 50,000 bonus IBJ.com impressions per month. All 
rates are net per month. All contracts are irrevocable once signed. Rates effective 10/1/23

AD SIZES & REQUIREMENTS
Medium Rectangle	 300 x 250 (build size: 600 x 500 px)
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

• JPG and PNG ads should be built at 2x the dimensions and include  
a 2 px border 

• 3rd party ads and GIF ads should be built at actual size and include  
1 px border

• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS

$40M apartment project planned for Herron- 
Morton Place
It would include 234 multifamily units in the 2100 block of Central Avenue, along with nearly 
12,000 square feet of new or redeveloped commercial space. READ MORE

International Marketplace restaurants 
bounce back
Meanwhile, plans are in the works for a $12 million International 
Marketplace welcome center and museum that would replace a 
former Value City Furniture store. READ MORE

Architect helping to sketch future of Old 
Southside
Stephen Alexander has a big plan for the south side of downtown, 
but it will require hundreds of millions of dollars in investment and 
large-scale rethinking of development along the Interstate 70 corri-
dor. READ MORE

Simon, Brookfield reach deal with lend-
ers to acquire bankrupt J.C. Penney
The tentative rescue deal, which would preserve about 70,000 jobs, 
includes a $300 million equity investment by landlords Simon Prop-
erty Group and Brookfield Property Partners. READ MORE

Pandemic depresses number of houses 
for sale, which drives up prices
A shortage of moderately priced single-family homes and pent-up 
demand stemming from the COVID-19 lockdown this spring have 
caused home prices to rocket higher. READ MORE

Dick’s Bodacious Bar-B-Q latest down-
town restaurant to fold
The eatery is the last of 10 Dick’s Bodacious Bar-B-Q restaurants 
that once operated in central Indiana. READ MORE

restaurants

development

quick notes

retail

residential

restaurant

— Indianapolis-based Noble Roman’s plans to open a Craft Pizza & Pub by the end of 
the year in the Hancock County town of McCordsville. The 3,570-square-foot restau-
rant will occupy an outlot in front of the Meijer store at the corner of U.S. 36 and Carroll 
Road. The company is also working to open a Craft Pizza & Pub in Greenwood, at 2846 
S. State Road 135. The Greenwood restaurant is expected to open by the end of this 
month.

— Brown County-based Big Woods Restaurant Group will open Big Woods Edinburgh, 
its eighth site, Sept. 28 at the Indiana Premium Outlet Mall. The restaurant will occupy 
a 4,000-square-foot space near the Tommy Hilfiger and Vera Bradley stores. It will of-
fer seating for 120 guests, a bar area and family-friendly seating. Big Woods also oper-
ates in Speedway, Westfield, Noblesville, Franklin, Bloomington and Nashville, where it 
has two restaurants.

— The former Bob Evans restaurant at 6330 W. 71st St. will soon have new life as a Vet-
erans Administration facility. The Indianapolis Vet Center, which is at 8330 Naab Road 
near St. Vincent Health’s West 86th Street campus, will move to the 71st Street site by 
February of next year. Vet Centers offer counseling and other psycho-social services to 
eligible active-duty service members, veterans and their family members. 

sales/acquisitions
ACRE A&P Partners LLC bought a 155,137-square-foot industrial warehouse/office building at 
55 S. State Ave. The buyer and seller, Alcatraz IEC LLC, were represented by Joseph DiSalvo, 
Forest Bender and Alex Nulf of Marcus & Millichap. 

Westfield Wine Vault bought a 3,206-square-foot building at 100 N. Union St., Westfield. The 
buyer was represented by Robert Butcher of KW Commercial. The seller, Tactical Holdings LLC, 
was represented by Brian Bondus and George Sechrist of ALO Property Group.

leases/leasing contracts
Total Wine & More leased 26,000 square feet of retail space at Nora Corners Shopping Center, 
1460 E. 86th St. The tenant was represented by Jamison Downs, Kyle Hughes and Amy Tharp 
of Veritas Realty. The landlord, MH Nora HG LLC, was represented by Bryan Chandler of Eclipse 
Real Estate. 

Tijuana Flats leased 2,849 square feet at Terry Lee Crossing, 17535 Terry Lee Crossing, Nobles-
ville. The tenant was represented by Barrett Key of LOR Corp. The landlord, Tramp Around LLC, 
was represented by Jason Fried of McCrea Property Group. 

La Hacienda Mexican Restaurant expanded its lease by 2,400 square feet at 3874 Lafayette 
Road. The landlord, Lafayette Triangle LLC, was represented by Paige Pettenaro of McCrea 
Property Group. The tenant represented itself. 

Relax Spa leased 2,400 square feet at East Washington Plaza, 7773 E. Washington St. The land-
lord, East Washington Plaza LLC, was represented by Liz Morken of McCrea Property Group. 
The tenant represented itself. 

Scout Advocacy leased 1,000 square feet at 5366 Winthrop Ave. The tenant was represented by 
Brian Bondus of ALO Property Group. The landlord, C2W Investments, represented itself.

construction
Charles C. Brandt Construction Co. completed a 9,000-square-foot office renovation for KPMG 
at Salesforce Tower, 111 Monument Circle.  

Capitol Construction completed a 12,200-square-foot office build-out for AAA Hoosier Motor 
Club at 9200 Keystone Crossing.

rates
The average rate for 30-year mortgages rose from 2.88% to 2.96% in the week ended Aug. 13, 
according to FreddieMac. The rate for 15-year mortgages rose from 2.44% to 2.46%.

Tuesday, Sept. 14, 2020
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After Hours is written by renowned arts & entertainment reporter Dave 
Lindquist. After Hours brings you stories about the personalities, places and 
events that make Indianapolis an engaging place to live. Delivered every 
Thursday to 9,000 subscribers. After Hours open rate is 54% and the average 
CTR of 2%.

AFTER HOURS WEEKLY RATES 
Rates are monthly, for 1 day per week.

AD SIZE			            1-4 MO.       5-8 MO.      9-12 MO.
Leaderboard (728 x 90)	 upper              $1,995	        $1,398        $1,496 
Billboard (970 x 250)                            $2,122	        $1,871        $1,623 
Native	                          $1,935	        $1,687        $1,436
Leaderboard (728 x 90)	lower               $1,871	        $1,623        $1,372  
All rates are net per month. All contracts are irrevocable once signed. 
Rates effective 10/1/23

AD SIZES & REQUIREMENTS
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

• JPG and PNG ads should be built at 2x the dimensions and include  
a 2 px border 

• 3rd party ads and GIF ads should be built at actual size and include  
1 px border

• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS
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ad
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• JPG Photo or PNG logo 
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• Transparent background for logo

• Headline less than 52 characters
• Caption less than 140 characters
• Provide URL when submitting 	
   information
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Syra Health—state’s newest public company—faces 
hurdles among opportunities
The Carmel-based health care services company, has yet to mark its third birthday but 
already it has 56 full-time employees, annual revenue of $5.6 million and a host of con-
tracts it has won from Indiana to Washington, D.C. But it faces a slew of challenges, from 
winning new customers to launching products and services quickly to stem its growing 
losses. 

Indianapolis-based health-tech startup Plan Forward 
lands $2M investment
Indianapolis-based Elevate Ventures led the round. Other investors include the IU Angel Net-
work, which supports Indiana University-affiliated early-stage companies. IU alumna Megan 
Lohman launched Plan Forward in 2018. She serves as co-CEO along with Jane Levy of New York 
City, who joined the company in 2021.

News & notes
The federal government is repaying Indiana hospitals $222 million for improper reimburse-
ment cuts in a discount drug program known as 340B. It follows a bruising, five-year fight that 
went all the way to the U.S. Supreme Court, which ruled against the U.S. Department of Health 
and Human Services and for the hospitals. “This is not a windfall to hospitals receiving these 
payments,” said Brian Tabor, president of the Indiana Hospital Association. “This is just making 
up for cuts that should never have taken place.”

Eli Lilly and Co. is jumping into the radiopharmaceutical business, a promising new way to de-
liver drugs to cancer patients with targeted treatments, by buying Point Biopharma Global Inc., 
an Indianapolis-based startup for $1.4 billion. Lilly is paying Point Biopharma $12.50 a share, an 
85% premium over the company’s closing price the previous day. The deal will give Lilly a toe-
hold in a sector that is snowballing, with startup biotechs and large pharmaceutical companies 
alike spending billions of dollars in hopes of transforming how doctors and hospitals treat many 
cancers.

Parkview Noble Hospital in Kendallville has ranked as a top 10 small community hospital in 
Fortune/PINC AI’s list of the nation’s top 100 hospitals. It’s the hospital’s second consecutive 
year on the list and the fifth time in six years. It received top marks in the four metrics Fortune/
PINC AI evaluated, which are clinical outcomes, operation efficiency, patient experience and 
financial health.

December 4, 2023
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Ozempic causing ‘slight pullback’ by shoppers
Walmart Inc. says it’s already seeing an impact on shopping demand 
from people taking the diabetes drug Ozempic, Wegovy and other 
appetite-suppressing medications.

State finalizing potential $15 billion in managed care contracts
The agency tasked with managing Indiana’s Medicaid program has recommended four different 
managed care entities as potential managers when the new program starts in July 2024.

LabCorp to pay $525K to employees after discrimination claim
The labor department looked into potential discrimination by the federal contractor at its India-
napolis facility as a part of a routine investigation, federal officials said.

Work begins on Corteva facility in Anderson
Walmart Inc. says it’s already seeing an impact on shopping demand 
from people taking the diabetes drug Ozempic, Wegovy and other 
appetite-suppressing medications.

$1.1M grant supports Purdue researcher to 
study plant stress
Gyeong Mee Yoon, an associate professor of botany and plant 
pathology, is researching how two different biochemical pathways, 
biosynthesis and signaling of the ethylene hormone play into how 
plants respond to stressors like drought, severe heat and cold. 
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appetite-suppressing medications.

State finalizing potential $15 billion in managed care contracts
The agency tasked with managing Indiana’s Medicaid program has recommended four different 
managed care entities as potential managers when the new program starts in July 2024.

LabCorp to pay $525K to employees after discrimination claim
The labor department looked into potential discrimination by the federal contractor at its India-
napolis facility as a part of a routine investigation, federal officials said.

Work begins on Corteva facility in Anderson
Walmart Inc. says it’s already seeing an impact on shopping demand 
from people taking the diabetes drug Ozempic, Wegovy and other 
appetite-suppressing medications.

$1.1M grant supports Purdue researcher to 
study plant stress
Gyeong Mee Yoon, an associate professor of botany and plant 
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biosynthesis and signaling of the ethylene hormone play into how 
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North of 96th offers 
extensive coverage of the 
fast-growing northern 
suburbs of Indianapolis: 
Carmel, Fishers, 
Noblesville, Westfield and 
Zionsville. Each Thursday, 
5,000 subscribers get the 
latest stories featured 
on North of 96th. North 
of 96th is the go-to 
destination to find out 
what’s going on in north-
side business, how public 
policy shapes progress and 
who’s calling the shots. 
North of 96th on  
IBJ.com has 5,000 monthly 
unique page views. North 
of 96th newsletter has 
a 62% open rate and an 
average CTR of 9%.

Business news from Carmel, Fishers, 
Noblesville, Westfield and Zionsville

Billboard
970 x 250

Leaderboard 728 x 90

NORTH OF 96TH RATES  
Rates are monthly, for 1 day per week.

AD SIZE			    1-4 MO.   5-8 MO.   9-12 MO.
Leaderboard (728 x 90)                     $1,330      $1,165       $997
Billboard (970 x 250)                        $1,415      $1,247       $1,082
Native 	                                              $1,290      $1,125       $957
Lower Billboard (970 x 250)              $1,247	      $1,082       $915

All schedules that run 9 months or more receive 50,000 bonus IBJ.com impressions per month. All rates are net per month. All contracts are 
irrevocable once signed. Rates effective 10/1/23

AD SIZES & REQUIREMENTS
Medium Rectangle	 300 x 250 (build size: 600 x 500 px)
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

• JPG and PNG ads should be built at 2x the dimensions and include  
a 2 px border 

• 3rd party ads and GIF ads should be built at actual size and include  
1 px border

• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS

Leaderboard 728 x 90

Billboard
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INDIANA’S LIFE SCIENCES WEEKLY RATES 
Rates are monthly, for 1 day per week.

AD SIZE			    1-4 MO.   5-8 MO.   9-12 MO.
Leaderboard (728 x 90)                     $1,330      $1,165       $997
Billboard (970 x 250)                        $1,415      $1,247       $1,082
Native 	                                              $1,290      $1,125       $957
Lower Billboard (970 x 250)              $1,247	      $1,082       $915

Indiana’s Life Sciences 
email newsletter will bring 
readers the latest about 
the state’s expanding 
pharmaceuticals, health 
care, agriscience, medical 
device and science 
industries through breaking 
news stories, features and 
more. IBJ’s John Russell 
and Inside INdiana 
Business’ Kylie Veleta—both 
award-winning, veteran 
journalists—will author 
this weekly newsletter. 
This email will deploy on 
Mondays to nearly 4,000+ 
readers with an open rate 
of nearly 92% and a CTR of 
nearly 4%. 

PAID SUBSCRIBER NEWSLETTERS

NATIVE AD REQUIREMENTS

• JPG Photo or PNG logo 
• 300 x 300 pixel minimum
• 72 DPI
• Transparent background for logo

• Headline less than 52 characters
• Caption less than 140 characters
• Provide URL when submitting 	
   information
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The Rundown delivers 
the latest in political and 
government news straight 
to 6,000 subscribers every 
Friday morning. You’ll see 
what your local, state and 
federal elected leaders are 
doing and keep tabs on 
the latest legislation and 
campaigns. The Rundown 
is a must-read for 
anyone who cares about 
government. The Rundown 
open rate is 57% and the 
average CTR of 2.9%.

THE RUNDOWN RATES 
Rates are monthly, for 1 day per week.

AD SIZE			    1-4 MO.   5-9 MO.   9-12 MO.
Leaderboard (728 x 90)                     $1,280	      $1,120       $960
Billboard (970 x 250) 	                       $1,440      $1,280       $1,120
Native 	                 $1,200	       $1,040       $880
Leaderboard (728 x 90) lower    	       $1,120      $960          $800

Billboard
970 x 250

Leaderboard 728 x 90

Leaderboard 728 x 90

Native 
ad

AD SIZES & REQUIREMENTS
Leaderboard*		  728 x 90 (build size: 1456 x 180 px)
Billboard		  970 x 250 (build size: 1940 x 500 px)

*600 x 200 required for responsive (build size: 1200 x 400 px)

• JPG and PNG ads should be built at 2x the dimensions and include  
a 2 px border 

• 3rd party ads and GIF ads should be built at actual size and include  
1 px border

• 72 DPI
• Maximum file size 100k
• Provide URL when submitting ad
• Digital ads are due 2 days prior to run date by 3 p.m.

DISPLAY AD REQUIREMENTS

This Indy-focused newsletter, 
published every Friday, 
gives readers a rundown of 
technology and innovation 
happenings. #IBJtech 
features share-worthy 
stories from Indiana and 
abroad, collecting all tech 
information in one place. 
#IBJtech has approximately 
5,300 subscribers. #IBJtech 
has a 56% open rate and a 
CTR of 2%.

#IBJTECH RATES 
Rates are monthly, for 1 day per week.

AD SIZE			    1-4 MO.   5-9 MO.   9-12 MO.
Leaderboard (728 x 90)                     $1,280	      $1,120       $960
Billboard (970 x 250) 	                       $1,440      $1,280       $1,120
Native 	                 $1,200	       $1,040       $880
Leaderboard (728 x 90) lower    	       $1,120      $960          $800

All rates are net per month. All contracts are irrevocable once signed. 
Rates effective 10/1/23

Leaderboard 728 x 90

Billboard
970 x 250

PAID SUBSCRIBER NEWSLETTERS

NATIVE AD REQUIREMENTS

• JPG Photo or PNG logo 
• 300 x 300 pixel minimum
• 72 DPI
• Transparent background for logo

• Headline less than 52 characters
• Caption less than 140 characters
• Provide URL when submitting 	
   information
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•	 Podcast email to 30,300

•	 Promoted on IBJ Social media – Facebook, LinkedIn and X 
(Total of 107,572 followers)

•	 Prompted on Eight@8 – 39,000 and IBJ Daily – 32,000

The IBJ Podcast is a weekly take on business news in central Indiana. 
Episode topics have included legislation, area startups, business 
innovations and much more. New episodes drop every Monday.

The Freedom Forum with Angela B. Freeman explores the intersection 
of business, race and gender. The monthly podcast considers how the 
corporate community can advance diversity and equity in the way 
companies hire and promote employees, choose vendors and contractors, 
and fund startups and ideas. The podcast’s host, Angela B. Freeman, is a 
partner and intellectual property attorney at Barnes & Thornburg and 
a former president of Women & Hi Tech. She brings listeners interviews 
with Indiana business leaders about the challenges and opportunities 
companies face as they work to create a more inclusive business culture 
and community. New episodes drop the last Wednesday of each month.

ABOUT THE IBJ PODCASTS

WHERE YOUR ADVERTISING WILL BE HEARD & APPEAR
•	 Brought to you by “sponsoring company name” will be 

announced at the beginning of each podcast.

•	 15 to 30 second audio spot will play approximately 
halfway through each Podcast. The IBJ Podcast is 
approximately 20 minutes long, on average. Due to 
the forever shelf-life of a Podcast, all spots should 
be branding in nature and not include any offers or 
discounts.

•	 Sponsoring Company logo will appear on the top right 
of the IBJ Podcast email. 

•	 A 970 x 250* ad on the IBJ Podcast email.

•	 Brought to you by “sponsoring company name” on the 
home page of IBJ.com under the Podcast feature in the 
top right rail.

•	 A 970 x 250* digital display ad will appear under the 
current podcast on IBJ.com.

•	 Road Block ads on the landing page IBJ.com/podcast.  
2 – 970 x 250 ads and 2 – 300 x 250 ads*

•	 Brought to you by “sponsoring company name” on 
Podbean where the podcast is hosted.

*See Ad Sizes & Requirements on page 14.

WHERE THE PODCAST APPEARS

IBJ PODCASTS ARE PROMOTED

Outside IBJ.com:
•	 iTunes

•	 Google Play

•	 Tune In

IBJ.com:
•	 At its landing page: www.ibj.com/podcast

•	 On the front page of IBJ.com, at the top right rail

•	 On individual story pages, like the example above

6 month rate: $2,700

12 month rate: $2,550

THE FREEDOM FORUM 
RATES (PER MONTH)
(Publishes 1x per month)

1-5 months: $6,500

6-11 months: $6,000

12 months: $5,400

IBJ PODCAST 
RATES (PER MONTH)
(Publishes weekly)

Billboard
970 x 250

A

B

C

D

E

F

YOUR LOGO HEREA

Billboard
970 x 250B

C

Billboard
970 x 250E

D

Billboard
970 x 250

Medium
Rectangle
300 x 250

F
•	 Spotify

•	 Podbean

•	 Other podcast sites and apps

IBJ PODCAST
National winner of the Society for Advancing Business 

Editing and Writing Best of Business audio award.

35,000

8,000+

400

25,000

IBJ Podcast weekly email 
57% open rate

IBJ Podcast average 
monthly downloads

Freedom Forum  
average monthly downloads

average monthly  
ad impressions on IBJ.com

IBJ PODCASTS
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PAID ADVERTISEMENT

As a child, Rachel 
Dell was homeschooled 
alongside her six siblings. 
Her environment lacked 
both the structure and 
resources that she 
needed to keep up with 
her coursework, and over 
time, her grades slipped. 

“I’d fallen so far behind that it felt like I was 
never going to be able to catch up,” she admitted. 
“I didn’t have any goals for myself after high 
school, and it just seemed pointless to continue.”

She worked a string of odd jobs to make ends 
meet, but without a high school diploma, she 
struggled to identify a solid path forward that 
would provide a living wage, and she’s not alone.

Nearly half-a-million working age Hoosiers lack 
a high school diploma and the skills required to 
fill the needs of Indiana’s employers. The Indiana 
Chamber of Commerce estimates nearly one 
million do not have the skills necessary to be 
successful in today’s workforce. This misalignment 
of educational attainment and employer needs 
causes financial hardships for families as well as 
challenges for Indiana’s businesses and economy. 
Developing human potential is crucial to meeting 
these demands. Goodwill provides programs and 
services that help address barriers to employment, 
bridging the workforce gap for individuals who are 
motivated to grow personally and professionally.

Goodwill of Central & Southern Indiana serves 
39 central and southern Indiana counties and 
employs more than 4,500 individuals—60% of 
whom have one or more barriers to employment, 
like a disability, lack of a high school diploma or a 
criminal history. Our mission is to change lives by 
empowering people to increase their independence 
and reach their potential through education, health 
and employment. We serve more than 10,000 
Hoosiers every day in service of this mission.

With an estimated 16,000 new high school 
dropouts each year in Indiana, Goodwill believes it 
is essential to raise educational attainment levels. 
The poverty rate for dropouts is twice as high as 
graduates, and they are eight times more likely 
to be incarcerated. In addition, a child is twice as 
likely to finish high school if their parents also 
finished. 

In 2010, Goodwill opened The Excel Center®, 
a tuition-free high school for adults who want 
to earn a Core 40 diploma and pursue a college 
or career pathway. This unique education 
model supports adult students who have adult 
responsibilities through:

 ■ Academic and life coaching

 ■ Free onsite child care

 ■ Transportation assistance

 ■ Flexible scheduling

 ■ Accelerated (8-week) terms

 ■ Free college credits and industry-recognized 
certifications

Not only has The Excel Center expanded 
nationally, with more than 35 locations now 
operating across the country, but this unique 
education model is also delivering results:

 ■ Over 7,500 students have graduated from The 
Excel Center’s 19 Indiana locations.

 ■ More than 8,000 industry-recognized 
certifications have been earned. 

 ■ 99% of students graduate with postsecondary 
college credits and/or an industry-recognized 
certification. 

 ■ According to the University of Notre Dame’s 
Laboratory of Economic Opportunity, Excel 
Center graduates see a 39% increase in their 
earnings in five years.

The overwhelming need for The Excel Center has 
prompted rapid expansion, and thanks to the 1,650 
seats recently added by the Indiana legislature, 
Goodwill of Central & Southern Indiana will open The 
Excel Center Southeast, its 16th location, this fall, 
in close proximity to the Twin Aire neighborhood 

and the Marion County Community Justice Center. 
Other locations are planned for Terre Haute and 
Evansville. Once the new schools are established, 
The Excel Center will have 6,550 seats across 23 
Excel Centers in the state. This increase in seats 
will help serve more adults across the state, like 
Rachel, introduced above.

At the age of 20, she was introduced to The 
Excel Center® and finally saw herself pursuing 
a career and not just working a job for minimum 
wage. Within a year, she earned all of the necessary 
credits to graduate with an Indiana Core 40 high 
school diploma. Rachel continued her education 
at Ivy Tech Community College, completing her 
degree in respiratory therapy. Today, she works as 
a Registered Respiratory Therapist in the Neonatal 
Intensive Care Unit at Riley Hospital for Children.

“I never felt like I was worthy of the type of 
life that I saw for myself,” Rachel said. “The Excel 
Center gave me confidence and opened my eyes to 
the fact that I was fully capable of achieving the 
things I wanted.” 

The evolving economy increasingly places new 
demands on the workforce, guiding all employers—
including Goodwill—on how to continue to support 
a pipeline of workers equipped with the skills 
necessary to perform the tasks of the 21st century. 
Helping adults gain economic self-sufficiency while 
filling the state’s workforce skills gap is a win-win 
for Indiana.

Goodwill Develops Indiana’s Workforce 
Through Unique Education Model for Adults
By Kent A. Kramer, President & CEO of Goodwill of Central & Southern Indiana

Kramer

Rachel Dell

SPONSORED CONTENT – PRINT
IBJ Print Sponsored Content, 
published as an advertorial, provides 
the opportunity for businesses and 
organizations to tell their stories, 
extend their messages, and enhance 
their brands. Print Sponsored 
Content, goes beyond traditional 
advertising. Talk directly to IBJ’s 
executive audience about new 
products or services, current events, 
or hot button issues affecting the 
business community and beyond. 
Print Sponsored Content reaches over 
32,000 readers.
 

SOCIAL:
Facebook 
25,424 followers
LinkedIn 
30,057 followers
X 
60,000 followers

SPECS:
• Advertiser must provide any photo/graphics 

needed for the story or of the person writing
• For Q&As, please provide a headshot and 

company logo
• Custom Content copy will be formatted to fit 

the IBJ template
• Copy should be 750–800 words
• Option to include 1/4 horizontal ad at the 

bottom (10" x 3.125")
• Additional cost to appear in Indiana Lawyer* 

SPONSORED CONTENT — DIGITAL
• Story featured on a dedicated landing page within the IBJ Content Studio Section of 

IBJ.com for 12 months
• 300 x 600 or 300 x 250 digital ad to run on content page
• Native ad with link to story will rotate on IBJ.com home page for 2 weeks
• Story promoted via IBJ Social Media channels 2 days after post – (Choice of one 

platform and one push) – Facebook, Linkedin or X
• Story promoted via Native ads on IBJ e-newsletters – one on Eight@8 and one 
	 on IBJ Daily
• Placement on TheIndianaLawyer.com and InsideINdianaBusiness.com available*

RATES:  
1 x  $6,995  
2x or more $5,700 each

RATES:  
Option 1: Story created by IBJ Content Studio's 
professional team of writers. Approx. 800 words. 
Investment $5,000 ea.
Option 2: IBJ can host your existing content across our 
digtial channels as listed above. Investment $4,500 ea.
(Additional weeks of native exposure can be purchased.)

See Ad Sizes and Requirements on page 14.

(IBJ's publisher reserves the right to approve or decline all content.)

(IBJ's publisher reserves the right to approve or 
decline all content.)

SPONSORED CONTENT – EMAILS  
Reach IBJ’s executive audience in their inbox. Content must include an offer 
or a link to a white paper for our subscribers. Seminar and event promotions 
are acceptable. No surveys can be promoted in this product. You may provide 
content or one of IBJ’s Content Studio writers will work with your team to 
create your message.

SPECS:
• Image Dimensions: 600 x 300 px
• Headline – 10 to 20 words
• Copy – 60 to 80 words
• URL

RATES:   
$8,000  
Database of approx. 70,000

(IBJ's publisher reserves the 
right to approve or decline 
all content.)

IBJ MEDIA CONTENT STUDIO

COMBINATION PACKAGE:  
Combine print, digital, and email for maximum reach. 
• Placement on TheIndianaLawyer.com and InsideINdianaBusiness.com available*

INVESTMENT:  
$16,000 ($20,000 value)

*Additional fees apply
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SPONSORED CONTENT – VIDEO ROUNDTABLE 
IBJ Media will host and record a custom roundtable discussion. The 
topic and attendees can be selected by you.

IBJ Media:

• Will record and edit the video of the roundtable conversation
• Will transcribe and edit the video content for a print and digital 

version, similar to IBJ’s Thought Leadership featuring 4 pages with 
a Q&A to run in Indianapolis Business Journal

• Host the video content on IBJ.com with the transcribed content
• Promote in a custom email that is pushed to approx. 78,500 IBJ 

Media professionals*

• Promote content on Native Ads on IBJ.com

INVESTMENT: $40,000

*Option to push to Inside INdiana Business and Indiana Lawyer lists 
for an additional fee.

SPONSORED CONTENT – VIDEO
Utilize the power of video to get your business noticed. More 
importantly, through your custom video, your clients and customers 
learn more about your mission, products, and services, and how each 
relates to them.

• Up to a 2 min video
• All filming, interviewing and editing is done by the IBJ Media 

Team

RATES: Determined on a per project basis

*Content Studio can work with your team to produce a script, provide 
b-roll and music, or repurpose existing print or digital sponsored 
content to create your video. 

SPONSORED CONTENT – PODCAST
Podcasts provide a unique opportunity to build awareness. Creating 
your own podcast, positions your business as a thought leader in the 
community.

12 month Package Includes:

• Use of IBJ Podcast Studio
• Maximum of 48 podcasts
• Banner static ad on podcast page
• Podcast featured on the IBJ Media Weekly podcast email to 94k 

subscribers – IBJ, Indiana Lawyer and IIB
• Weekly leaderboard (728 x 90) ads on the IBJ Daily or Eight@8 

promoting the podcast

INVESTMENT: $66,000

IBJ MEDIA CONTENT STUDIO
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OPTION 1:
Thought Leadership—POV/Q&A
You or your representative can provide content on a specific topic 
or one of the Thought Leadership topics in the link below.
• Submit up to 750 words—either in Q&A or editorial format. (IBJ 

editor will review all submitted copy)
• Submit participant’s name, title, photo (300 dpi/CMYK, JPG), a 60-

word bio and company logo (300 dpi/CMYK, JPG or EPS)
• Submit a 1/4-Square ad 4.75” W x 6.75” H or  

1/4-Horizontal 10" W x 3.125" H (200 dpi/CMYK, PDF)
• IBJ will provide a print-ready proof for client review 
• Housed on IBJ.com under Content Studio for 12 months
• Digital promotion via native ads on IBJ’s Eight@8 and IBJ Daily as 

well as IBJ.com all linking to the Thought Leadership landing page
• Participant receives a PDF copy for distribution
• Additional cost for print version to appear in Indiana Lawyer 

and for digital version to appear on theindianalawyer.com and 
InsideIndianaBusiness.com

INVESTMENT: $6,500

OPTION 2:
Thought Leadership—Panel
You or your representative can be one 
of four panelists discussing important 
topics in a Q&A format. Each participant 
submits 8-10 questions. Our editor will compile the questions and 
the final list will be sent to all the panelists for their answers.
• 2-4 panelists
• Panelist provides 5-10 questions
• IBJ will compile and provide a final list of questions
• IBJ will compile panelists’ answers
• Submit participant’s name, title, photo (300 dpi/CMYK, JPG), a 60-

word bio and company logo (300 dpi/CMYK, JPG or EPS)
• Submit a 1/4-Square ad (4.75” W x 6.75” H, 200 dpi/CMYK, PDF)
• IBJ will provide a print-ready proof for client review 
• Housed on IBJ.com under Content Studio for 12 months
• Digital promotion via native ads on IBJ’s Eight@8 and IBJ Daily as 

well as IBJ.com all linking to the Thought Leadership landing page
• Email blast promotion sent the Tuesday after publication
• Participants receive a PDF copy for distribution

SCAN FOR LIST OF DATES AND TOPICS 
www.ibj.com/thought-leadership/upcoming-topics
(subject to change)

INVESTMENT:  
$6,500 per participant  
(maximum 4)

INVESTMENT:  
$26,000 own your own 
Thought Leadership	
(maximum 4 panelists)

Provide your expertise on specific topics throughout the 
year, by participating in our Thought Leadership Series. 
Whether you provide a POV (Point of View) and have the 
platform to yourself or participate in a 4-person roundtable, 
the Thought Leadership Series provides IBJ subscribers the 
opportunity to know and learn from the business leaders 
and for companies and organizations to build trust in the 
community. Presented in print and digital formats and 
promoted via IBJ e-newsletter components.

IBJ MEDIA CONTENT STUDIO
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Throughout the year, Indianapolis Business Journal hosts a 
series of high profile events ranging in size from 300 to more 
than 600 attendees.
Decision makers and business owners from all industries 
regularly come together to network, hear experts in their fields, 
and recognize businesses and individuals who positively impact 
our business community.

SPONSORSHIP PACKAGES INCLUDE BUT ARE NOT  
LIMITED TO: 
• Logo identification on marketing materials such as 

advertisements, invitations, programs, tickets and signage 
• Sponsorship packages vary by event
• Sponsorship opportunities range from $6,750 net to  

$17,500 net

Event sponsorship creates a fully developed marketing platform 
delivering your message to industry targeted top professionals.

*All event dates are subject to change.  
Please scan or see www.ibj.com/events  
for details.
Contact your sales rep or advertise@ibj.com 
for sponsorship information.

EVENT DATE: February 12

EVENT DATE: May 22

EVENT DATE: April 23

EVENT DATE: February 29

EVENT DATE: May 14EVENT DATE: April 11

EVENT DATE: August 13 EVENT DATE: September 10

EVENT DATE: October 22

EVENT DATE: March 6

EVENT DATE: May 30 EVENT DATE:  July 17

EVENT DATE: October 2

EVENT DATE: December 5

EVENT DATE: August 27

84% of subscribers 
recognize event 
sponsors

92% of event attendees  
say they would  
attend another event

POWER BREAKFAST SERIES 

EVENTS

ENGAGE INDIANA

EVENT DATE: September 25

2024 EVENT SPONSORSHIP

EDUCATION

2024 IBJ MEDIA NETWORKING SERIES
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2024 INDIANAPOLIS BUSINESS JOURNAL

2024

O F  T H E  YE A R

I N D I A N A P O L I S  B U S I N E S S  J O U R N A L

2 0 2 4

DIVERSITY
IN LAW

INDIANA LAWYER

2024

IBJ MEDIA

2024

2024

The Engage Indiana series continues 
its expansion from Indianapolis into 
communities around the state.

2024 EVENT DATES:
Scan the QR code or visit ibj.com/engage 
for event dates and locations.

Indiana’s BOLD Future Starts Here 

OF THE YEAR | 2024

INDIANAPOLIS  BUSINESS JOURNAL TECHPOINT
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